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The A l m .  B r a n d  G r o u p
H i g hl i g ht s  2 0 0 6

Profit: DKK 1,006m
� Highly s a t is f a c t o r y
� G r o w t h in  a ll b u s in e s s  a r e a s
� N o n -lif e :  P r o f it  o f D K K  7 2 4 m ,  c o m b in e d r a t io  8 8 . 1

• H i g h l y s a t i s f a c t o r y
• D r i v e n  b y  i m p r o v e d p o r t f o l i o ,  g o o d w e a t h e r c o n d i t i o n s ,  f e w m a j o r  

c l a i m s a n d  r u n -o f f g a i n s
� B a n k in g:  P r o f it  o f D K K  1 6 7 m

• S a t i s f a c t o r y u n d e r  t h e c i r c u m s t a n c e s
• I n v e s t m e n t f o r  g r o w t h a n d  i n  r e b u i l d i n g t h e M a r k e t s d i v i s i o n
• G o o d l e n d i n g g r o w t h

� L if e :  P r o f it  o f D K K  8 1 m  
• F u l l r e t u r n
• N e w  t r a n s p a r e n t  r e t u r n p r i n c i p l e

� O t he r a c t iv it ie s :  P r o f it  o f D K K  3 4 m  
• R e i n s u r a n c e ,  g r o u p c o s t s



The A l m .  B r a n d  G r o u p
O u t l o o k  f o r  2 0 0 7

� Profit of D K K  8 0 0 m  fore c a s t
• N o n -l i f e : D K K  5 4 0 m  

• S t r o n g p r i c e c o m p e t i t i o n ,  g o o d c l a i m s e x p e r i e n c e a n d  
s t r o n g e r g r o w t h

• B a n k i n g : D K K  1 5 0 m  
• I n v e s t m e n t s c o n t i n u i n g ,  g r o w t h i n  M a r k e t s a n d  R e t a i l
o p e r a t i o n s

• L i f e  a n d  P e n s i o n :  D K K  9 0 m  
• R e m a i n i n g f o c u s e d o n g r o w t h ;  b o t h m a r k e t r a t e  a n d  
g u a r a n t e e d r a t e  s c h e m e s ,  n e w  p r o f i t  p r i n c i p l e

• O t h e r a c t i v i t i e s : D K K  2 0 m  
• R e v e n u e : D K K  7 . 4 b n

• I n c r e a s e d g r o w t h



The A l m .  B r a n d  G r o u p
Total income 2006

D K K  6, 8 5 5 m

Non-life
6 2 %

B a nk ing
1 4 %

L ife
1 1 %

C op enh a g en R e
0 %

I nv es t m ent s
1 3 %



The A l m .  B r a n d  G r o u p
Shareholders' equity

2,885 
3 ,4 6 7  

4 ,0 7 4  

4 ,9 3 5 
5,4 3 2 
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The A l m .  B r a n d  G r o u p

0.56
1 2 5
6

5%

5%

9 9
2 , 8 8 5
1 3 6

1 3 6

7 3 0
5, 08 9
6, 8 00
2002

0.9 3
1 4 3
1 7

1 3 %

1 3 %

2 7 7
3 , 4 67
3 7 2

3 8 7

7 1 9
4 , 7 7 7
6, 4 65
2003

1 .2 4
1 68
1 8

1 1 %

1 4 %

3 2 3
4 , 07 4
3 9 7

4 9 2

68 9
4 , 8 9 5
6, 4 3 9
2004

1 .7 11 .3 4P r i c e / N A V
1 9 9
3 1

1 7 %

1 8 %

4 7 4
4 , 9 3 5
68 8

7 4 7

7 8 6
4 , 8 63
6, 4 8 9
2005

5, 4 3 2S h a r e h o l d e r s ’  e q u i t y a t  y e a r -e n d

1 , 006
P r o f i t / l o s s b e f o r e t a x e x  m i n o r i t y
i n t e r e s t s

2 3 4
3 7

1 7 %

2 2 %

52 0

8 1 1

9 8 0
5, 02 6
6, 8 55
2006

E a r n i n g s p e r  s h a r e ( D K K )

R e t u r n o n e q u i t y a f t e r t a x e x  m i n o r i t y
i n t e r e s t s p .a .

R e t u r n o n e q u i t y b e f o r e t a x e x  m i n o r i t y
i n t e r e s t s p .a .

N A V  p e r  s h a r e ( D K K )

O f w h i c h m i n o r i t y i n t e r e s t s

P r o f i t / l o s s a f t e r t a x e x  m i n o r i t y
i n t e r e s t s

I n c o m e f r o m  b a n k i n g a c t i v i t i e s
P r e m i u m  i n c o m e
T o t a l  i n c o m e
D K K m

Financial h ig h lig h t s



The A l m .  B r a n d  G r o u p
Capital m o d e l

3 4 9
4 7 5
-1 2 6

4 , 7 9 6
-1 8 7
-4 4 9
5, 4 3 2

4 , 9 2 2
2 1 2

1 , 03 6
69 9

1 , 4 1 0
1 , 565
2 006

-3 8
3 00
-3 3 8

4 , 3 03
-1 3 0
-502
4 , 9 3 5

4 , 64 1
1 4 0

1 , 068
63 6

1 , 2 3 2
1 , 565
2 005

1 .0Banking,  inv e s t m e nt s in p ar t l y -o w ne d ,  l is t e d s u b s id iar ie s

E x c e s s o f c ap it al t ar ge t inc l s u b o r d inat e c ap it al

I nt angib l e as s e t s

E x c e s s o f c ap it al t ar ge t e x  s u b o r d inat e c ap it al
S u b o r d inat e c ap it al

1 .0
2 .0

1 .3
2 .4

T i m e s  t h es o l v e n c yr e q u i r e m e n t

A d j u s t e d c o ns o l id at e d s h ar e h o l d e r s ’  e q u it y e x  s u b o r d inat e c ap it al

C o ns o l id at e d s h ar e h o l d e r s ’  e q u it y * )
N e t  t ax as s e t

C ap it al t ar ge t

L if e  ins u r anc e
R e ins u r anc e ,  s h ar e h o l d e r s ’  e q u it y

Banking e x  p ar t l y -o w ne d ,  l is t e d s u b s id iar ie s
N o n-l if e ins u r anc e
(D K K m )



S ha r e b u y b a c k p r o g r a m m e
2006:

• S h a r e s f o r  a b o u t D K K  5 0 0 m  b o u g h t b a c k
• E q u a l t o  p a y -o u t r a t i o  o f 6 %

2007 :
• N e w  b u y -b a c k p r o g r a m m e o f D K K  6 0 0 m

• E q u a l t o  p a y -o u t r a t i o  o f 7 %  
• P r o p o s a l t o  c a n c e l 1 . 5  m i l l i o n  s h a r e s



R e l a t i v e  p e r f o r m a n c e  A l m .  B r a n d  v s
O M X C 20
Alm. Brand vs. OMXC20

 Copenhagen SE, OMXC20 Index, Price Return  A L M B RA N D  ORD
Source: Reuters EcoWin
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A l m .  B r a n d ,  n o n -l i f e o p er a t i o n s
Non-
l i f e

A lm .  B r and  A / S  

A lm .  B r and  B ank  A lm .  B r and
Fo r s ik r ing  

A lm .  B r and  L iv
o g  P e ns io n C o p e nh ag e n R e



A l m .  B r a n d ,  n o n -l i f e o p er a t i o n s
� G o o d p e r f o r m a n c e :  D K K  7 2 4 m  p r o f i t
D r i v e n  b y :
+ A g e n e r a l l y g o o d p o r t f o l i o - R u l i n g ,  w o r k e r s ’  c o m p e n s a t i o n

+ G o o d w e a t h e r c o n d i t i o n s - E x p e n s e s f o r  e m p l o y e e s h a r e s

+ F e w m a j o r  c l a i m s - C o s t s o f g r o w t h

+ R u n -o f f g a i n s

+ G o o d i n v e s t m e n t r e t u r n



A l m .  B r a n d ,  n o n -l i f e o p e r a t i o n s
Gross premium income

1,000 1,000
1,8 3 9 1,9 4 9

2 ,6 6 8 2 ,9 2 7
2 ,3 04 2 ,2 6 3 2 ,3 3 0

1,8 16

0
5 00

1,000
1,5 00
2 ,000
2 ,5 00
3 ,000
3 ,5 00
4 ,000
4 ,5 00
5 ,000

2 002 2 003 2 004 2 005 2 006

D K K m

Private
C o m m erc ial

3,668 3,9 2 7 4 ,1 4 3 4 ,0 7 9 4 ,2 7 9



Alm. Brand, no n-li f e o p e rat i o ns  
P re mi u m t re nds

� Good p r e m i u m p e r f or m a n c e
• 4 . 9 %  g r o w t h
• I n  l i n e  w i t h e x p e c t a t i o n s
• S a t i s f a c t o r y
• G o o d s a l e s  p e r f o r m a n c e  c o n t i n u e s

� F oc u s i n g on p r of i t a b l e  g r ow t h
• O n l y w a n t p r o f i t a b l e  v o l u m e

� P r oj e c t e d g r ow t h f or  2 0 0 7 :  
• M o r e  t h a n 5 %



A l m .  B r a n d ,  n o n -l i f e o p e r a t i o n s
Trend in gross claims ratio
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A l m .  B r a n d ,  n o n -l i f e o p e r a t i o n s
Expenses related to weather claims

0
2 0
4 0
6 0
8 0

1 00
1 2 0
1 4 0
1 6 0
1 8 0
2 00

1 9 9 6 1 9 9 7 1 9 9 8 1 9 9 9 2 000 2 001 2 002 2 003 2 004 2 005 2 006

D K K m

Expenses (2006 prices)
Expenses (A na t o l  a nd  Erw in)
A v era g e 1 9 9 6- 2006 (ex st o rm s in 1 9 9 9  a nd  2005 )

A na t o l  D K K  2. 2b n Erw in D K K  8 60m



A l m .  B r a n d ,  n o n -l i f e o p e r a t i o n s
Combined ratio 

75.3 6 9 .6 6 9 .0 6 3.9
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2005

8 8 . 1



A l m .  B r a n d ,  n o n -l i f e o p e r a t i o n s

0.5%

0.5%
1 , 057

5
5

1 06 .4 %
5.7 %
2 5.4 %
7 5.3 %

6 %
3 , 6 6 8
2 0 0 2

-3 .4 %

2 0.6 %
1 , 06 7
-3 6
2 1 9

9 7 .7 %
3 .4 %
2 4 .7 %
6 9 .6 %

7 %
3 , 9 2 7
2 0 0 3

2 9 .8 %

3 1 .6 %
1 , 2 8 8
3 3 4
3 54

9 1 .3 %
3 .2 %
1 9 .1 %
6 9 .0%

6 %
4 , 1 4 3
2 0 0 4

3 7 .2 %2 2 .2 %R e t u r n o n e q u i t y b e f o r e t a x p .a .

53 82 2 3P r o f i t  a f t e r t a x

1 3 .2 %

1 , 8 01

3 7 5
9 1 .3 %
-1 4 .5%
1 9 .1 %
8 6 .7 %
-2 %

4 , 07 9
2 0 0 5

8 8 .1 %C o m b i n e d r a t i o  
3 .7 %N e t  r e i n s u r a n c e r a t i o  

2 7 .6 %

2 , 1 6 9

7 2 4

2 0.5%
6 3 .9 %
4 .9 %
4 , 2 7 9
2 0 0 6

R e t u r n o n e q u i t y a f t e r t a x p .a .

S h a r e h o l d e r s ’  e q u i t y a t  y e a r -e n d

P r o f i t  b e f o r e t a x

E x p e n s e r a t i o  
C l a i m s r a t i o  
P r e m i u m  g r o w t h
G r o s s p r e m i u m i n c o m e
H i g h l i g h t s  ( D K K m )



A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s

BankingAlm. Brand A/S 

Alm. Brand Bank Alm. Brand
F o rs i k ri ng  

Alm. Brand 
L i v   o g  P e ns i o n C o p e nh ag e n R e



A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s  
� P r o f i t :  D K K  1 6 7 m

• S a t i s f a c t o r y g i v e n  
• m a r k e t c o n d i t i o n s
• m a j o r  i n v e s t m e n t s m a d e  i n  R e t a i l o p e r a t i o n s
• R e b u i l d i n g o f M a r k e t s a n d  A s s e t  M a n a g e m e n t  d i v i s i o n

� A l l  a p p r o v e d p o s i t i o n s  n o w f i l l e d
� G o o d p e r f o r m a n c e  i n  l o a n s a n d  a d v a n c e s

• U p b y  2 2 %



A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s

9,091 8 ,7 3 4 9,18 5 8 ,98 9 9,5 4 8
8 ,6 5 5 8 ,2 05

8 ,914

10,7 2 9

13 ,12 8

0

2 , 000

4 , 000

6 , 000

8 , 000

1 0, 000

1 2 , 000

1 4 , 000

2 002 2 003 2 004 2 005 2 006

D K K m

Deposits ex repo L en d in g  ex rev erse



A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s
Lending 2001

40%

8 %0%

6 %

46 %

Alm. Brand Finans R e t ail
Ag ric u lt u re W h o le sale
Alm. Brand P ant e b re v e

Lending 2006
15%

19 %

6 %

7 %

53 %



A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s
Interest margin p.a.

2.0

2.3

2.6 2.62.5
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A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s
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A l m .  B r a n d ,  b a n k i n g o p e r a t i o n s

13%
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15%
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16 7
2 0 0
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4 39
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1,217S h a r e h o l d e r s ’  e q u i t y a t  y e a r -e n d

15 %
R e t u r n o n e q u i t y b e f o r e t a x e x  m i n o r i t y
i n t e r e s t s p . a .

16 7P r o f i t  b e f o r e t a x e x  m i n o r i t y i n t e r e s t s
16 7P r o f i t  b e f o r e t a x
-27B a d  a n d  d o u b t f u l d e b t s * * )
4 3 4C o s t s
6 0C a p i t a l g a i n s a n d  l o s s e s

4 9 3N e t  i n t e r e s t a n d  f e e i n c o m e
9 4 2I n t e r e s t a n d  f e e i n c o m e

2006 *)H i g h l i g h t s  ( D K K m )

*) Pro rata c on s ol i d ati on of A l m .  B ran d  Pan te b re v e  an d  A l m .  B ran d  F orm u e  
**) N e g ati v e  f i g u re i n d i c ate s i n c om e



Alm. Brand, li f e and p e ns i o n o p e rat i o ns

Life

Alm. Brand A/S 

Alm. Brand Bank  Alm. Brand
F o rs i k ri ng  

Alm. Brand L i v
o g  P e ns i o n C o p e nh ag e n R e



Alm. Brand, li f e and p e ns i o n o p e rat i o ns
� Profit: DKK 81m
� F u l l re tu rn re c og n is e d
� C a p ita l l os s e s  on b on d h ol d in g s l a rg e l y off-s e t
b y  l ow e r p rov is ion in g re q u ire me n t
� S tron g g row th

• 1 3 %
• P a r t i c u l a r l y i n  n o n -g u a r a n t e e d p r o d u c t s

� S u b s ta n tia l in v e s tme n t in  tool s ,  
c ommu n ic a tion a n d  s e rv ic e
� N e w  re tu rn p rin c ip l e

• I m p r o v e d t r a n s p a r e n c y



Alm. Brand, li f e and p e ns i o n o p e rat i o ns
Gross premiums including inv est ment  sch emes
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1564 5
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D K K m

Life and Pension premiums Pay ment s t o inv est ment  sc h emes
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8 92



Alm. Brand, li f e and p e ns i o n o p e rat i o ns
Costs
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Alm. Brand, li f e and p e ns i o n o p e rat i o ns

9,747
9,8 94

1 0 ,5 45

1 1 ,2 941 1 ,41 6

9,0 0 0

9,40 0

9,8 0 0

1 0 ,2 0 0

1 0 ,6 0 0

1 1 ,0 0 0

1 1 ,40 0

2 0 0 2 2 0 0 3 2 0 0 4 * ) 2 0 0 5  * ) 2 0 0 6  * )

D K K m

Technical p r o v is io ns

*) New d i s c o u n t i n g r a t e a p p l i ed a s  f r o m  2 0 0 4



Alm. Brand, li f e and p e ns i o n o p e rat i o ns  
I nv e s t me nt re t u rn

� R a te  of in te re s t p a id to c u s tome rs 4 . 5 %
� T ota l  in v e s tme n t re tu rn 1. 0 %
� C u s tome r re tu rn s :

• B o n d s ,  e t c . -1 . 6  %
• E q u i t i e s 1 8 . 6  %
• P r o p e r t y 7 . 6  %

0 . 9  %
� T ota l  e q u ity e x p os u re a b ou t 13  %



Alm. Brand, li f e and p e ns i o n o p e rat i o ns
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Alm. Brand, li f e and p e ns i o n o p e rat i o ns
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Alm. Brand, li f e and p e ns i o n o p e rat i o ns
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Other b u s i n es s  a rea s
� Copenhagen Re, profit: DKK 60m

• E n h a n c e d e x p e r i e n c e a n d  p e r f o r m a n c e
• F o c u s e d o n c o m m u t a t i o n s
• C o n t i n u e d h i g h r u n -o f f r i s k o n a  f e w p o r t f o l i o s
• A l m .  B r a n d ’ s r i s k l i m i t e d t o  s h a r e h o l d e r s ’  e q u i t y ( D K K  2 1 2 m )

� O ther ac tiv ities , l os s : DKK 2 6m
• S h a r e d g r o u p e x p e n s e s ,  a d j u s t m e n t o f t r e a s u r y s h a r e s a n d  a  
n u m b e r o f d o r m a n t c o m p a n i e s



S tra teg y 2 0 1 0
� Our f i v e g o a l s

• M on e y  ma rk e t ra te  p l u s  10 %  re tu rn on e q u ity
• 5 0 %  p ortfol io g row th p e r b u s in e s s  a re a
• I ma g e  ra n k in g in  in d u s try top -tw o
• 9 0 %  s a tis fie d a n d  5 0 %  v e ry s a tis fie d
c u s tome rs

• 9 0 %  s a tis fie d a n d  5 0 %  v e ry s a tis fie d
e mp l oy e e s



R etu rn o n eq u i ty



G ro w th



C u s to m er s a ti s f a c ti o n



E m p l o y ee s a ti s f a c ti o n



I m a g e



Alm. Brand A/S
Annu al R e p o rt 2 0 0 6  - I nv e s t o rs


