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COMPANY INFORMATION 
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GROUP STRUCTURE 
 

ALM. BRAND A/S

ALM. BRAND LIV OG PENSIONALM. BRAND FORSIKRING ALM. BRAND BANK

ALM. BRAND FORMUE

ALM. BRAND PANTEBREVE

ALM. BRAND LEASING

NON-LIFE INSURANCE LIFE INSURANCE BANKING

 
 
Dormant or discontinuing activities are not included. 
 
The Alm. Brand A/S Group’s principal activity is its 
non-life insurance operations, which are sup-

ported by the two business areas life insurance 
and pension and banking. 
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FINANCIAL HIGHLIGHTS AND KEY RATIOS 
 
 

Q3 Q3 Q1-Q3 Q1-Q3 Year

DKKm 2010 2009 2010 2009 2009

Income

Non-Life Insurance 1,201 1,175 3,559 3,509 4,714

Banking 289 294 846 985 1,254

Life Insurance 151 136 499 466 710

Copenhagen Re - 3 - 10 10

Investments 170 214 530 680 883

Total income 1,811 1,822 5,434 5,650 7,571

Profit excluding minorities

Non-Life Insurance 105 42 41 231 287

Banking -488 -312 -660 -1,309 -1,758

Life Insurance 30 70 159 107 139

Copenhagen Re - 0 - 3 -11

Other activities -9 -20 -36 1 7

Profit before tax -362 -220 -496 -967 -1,336

Tax 87 53 143 247 336

Profit after tax -275 -167 -353 -720 -1,000

Profit Group

Profit before tax, Group -363 -250 -500 -997 -1,416

Tax 87 52 143 246 336

Profit after tax, Group -276 -198 -357 -751 -1,080

Provisions for insurance contracts 19,164 18,945 19,164 18,945 17,894

Shareholders´ equity 3,304 4,029 3,304 4,029 3,694

Of which minority interests 156 250 156 250 199

Total assets 49,669 47,809 49,669 47,809 47,498

Return on equity before tax excluding minorities p.a. -44% -23% -20% -31% -33%

Return on equity after tax excluding minorities p.a. -33% -17% -14% -23% -25%

Earnings per Share -16 -10 -21 -43 -59

Diluted Earnings per Share -16 -10 -21 -43 -59

Net assets value per Share 186 224 186 224 207

Share price end of period 48 119 48 119 91

Share price/Net asset value 0.26 0.53 0.26 0.53 0.44

Number of shares end of period ('000) 16,929 16,835 16,929 16,835 16,835

Average number of shares ('000) 16,882 16,835 16,882 16,729 16,828
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THE ALM. BRAND A/S GROUP  
 
 
The group’s principal activity is its non-life insu-
rance operations, which account for most of the 
group’s total income. This principal activity is sup-
ported by the two business areas life and pension 
insurance and banking. 
 
Alm. Brand Forsikring is the 4th largest non-life 
insurer in the Danish market. Alm. Brand Bank is 
Denmark’s 15th largest bank, while Alm. Brand 
Liv og Pension is the 7th largest commercial life 
and pension insurer.  
 
Non-life insurance has activities within all cus-
tomer segments, except corporate and marine in-
surance. Life insurance offers insurance products 
and traditional savings products, including guaran-
teed benefit products, while pension savings such 
as market rate products are offered through the 
bank. Life insurance only operates in the commer-
cial market and therefore does not offer labour 
market pensions. 
 
Going forward, Alm. Brand Bank will focus exclu-
sively on private customers, leasing and Asset 
Management and Markets. All other activities are 
being wound up, including loans to commercial 
and agricultural customers, mortgage deed trad-
ing, loans for property development projects and 
investment commitments with illiquid assets, in-
cluding mortgage deeds, etc. 
 
Alm. Brand’s vision “We take care of our custom-
ers” is the guiding principle for the experience 
customers should have when they interact with 
Alm. Brand.  
 
Main elements of the Q3 report 

 

Non-life insurance 

• The company posted a profit before tax of 
DKK 105 million in Q3 2010, against DKK 
42 million in Q3 2009. 

• The combined ratio improved from 99.1 in 
Q3 2009 to 92.2 in Q3 2010. 

• Premium income grew by 2.2% in Q3 
2010 relative to the same period of last 
year. 

• The claims frequency fell and average 
claims stabilised. 

• On 31 August, the group completed a 
layoff programme comprising 110 em-
ployees as well as restructurings. 

• The full-year guidance is upgraded by 
DKK 120 million from a loss of DKK 20 
million to a profit of DKK 100 million be-
fore tax. The combined ratio is expected 
to be in the region of 99 in 2010. 

• For 2011, the company expects to gene-
rate a profit of DKK 300 million before tax. 

The combined ratio is expected to be in 
the region of 95 in 2011. 

 

Banking 

• The strategy for the bank has been further 
delineated. 

• Nine out of 20 bank branches were closed 
at 31 August 2010. 

• At 30 September 2010, the bank’s pro 
rata consolidated lending portfolio totalled 
DKK 13.2 billion, some three quarters of 
which is being wound up.  

• The Danish FSA conducted an ordinary 
inspection of Alm. Brand Bank in October 
and November 2010. The inspection 
caused management to increase impair-
ment writedowns in Q3 2010. This in all 
material respects represents an advance-
ment of impairment writedowns. More-
over, management’s forecast for future 
losses and writedowns was raised from 
around DKK 1.3 billion to around DKK 1.4 
billion from 1 January 2010 to 31 Decem-
ber 2012. The increase was caused by a 
more conservative valuation of mortgage 
deeds and not by a rising delinquency 
rate. After the impairment write-downs 
made in Q3 2010, management estimates 
that losses and writedowns for the period 
1 October 2010 to 31 December 2012 will 
amount to almost DKK 700 million.  

• The bank posted a loss of DKK 23 million 
before tax and before losses and write-
downs in Q3 2010. The performance was 
adversely affected by provisions for re-
structurings and branch office closures 
and by an unrealised capital loss on 
mortgage deeds of DKK 59 million in ag-
gregate. 

• The bank’s losses and writedowns 
amounted to an expense of DKK 465 mil-
lion in Q3 2010. 

• The full-year guidance is downgraded by 
DKK 50 million from a profit of DKK 140 
million to a profit of DKK 90 million before 
tax and before losses and writedowns.  

• For 2011, the bank expects to generate a 
profit of DKK 70 million before tax and be-
fore losses and writedowns.  

 

Life insurance and pension 
• The company posted a profit of DKK 30 

million before tax in Q3 2010, against 
DKK 70 million in the year-earlier period.  

• The profit before tax for the year to date 
was DKK 159 million, against DKK 107 
million for the same period of 2009. 

• Shareholders' equity received the full 
risk premium for the nine months ended 
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30 September 2010. In addition, DKK 56 
million was reversed from the shadow 
account, bringing the shadow account to 
DKK 0 million. 

• The forecast for the full-year profit before 
tax is upgraded by DKK 30 million to 
DKK 170 million. The Q3 upgrade was 
primarily based on the positive equity re-
turn.  

• For 2011, the company expects to gene-
rate a profit before tax of DKK 70 million.  

 

Group 
• Including losses and writedowns in the 

bank, the Alm. Brand Group posted a loss 
of DKK 362 million before tax and exclu-
ding minority interests in Q3 2010. The 
corresponding figure for the same period 
of last year was a loss of DKK 220 million. 

• Excluding losses and writedowns in the 
bank, the group posted a profit of DKK 
103 million in Q3 2010. 

• The group’s total acquisition and admini-
strative expenses excluding expenses for 
Bank Package I and the Private Contin-
gency Association declined by 3.4% rela-
tive to Q3 2009. 

• The guidance for the full-year consoli-
dated profit before losses and writedowns 
in the bank is upgraded by DKK 100 mil-
lion to DKK 300 million. 

• For 2011, the group expects to generate a 
full-year profit before losses and write-
downs in the bank of DKK 340–400 mil-
lion, depending on whether the group 
raises subordinated loan capital or com-
pletes a rights issue. 

 
Major events 

Extraordinary general meeting 
On 5 August 2010, the company held an extraor-
dinary general meeting. The only item on the 
agenda was a proposal to reduce the denomina-
tion of the company’s shares from DKK 80 to DKK 
10. The proposal was approved. Following the 
capital reduction, the nominal share capital of 
Alm. Brand A/S amounts to DKK 173,500,000, 
equivalent to 17,350,000 shares of DKK 10 nomi-
nal value each. 
 
Layoffs and restructurings 
On 31 August, the group completed a compre-
hensive layoff and restructuring programme. 
 
In that connection, 110 employees were made re-
dundant. In addition, a number of employees were 
transferred to a new job position or to a new work 
location. 
 
In addition, the group established a department 
dedicated to preventing claims and to performing 
inspections, risk assessment and adjustment of 
insurances with a view to achieving a better corre-

lation between price and risk, particularly in agri-
cultural lines. 
 
Finally, almost half of the group’s bank branches 
were closed. The closures were motivated partly 
by the fact that the bank has abandoned its 
growth focus, partly by the fact that customers 
have changed their behaviour to the effect that 
more and more customers use electronic means 
to contact the group and carry out their financial 
transactions. Alm. Brand’s current number of 
branch offices more or less corresponds to that 
maintained by its competition. 
 
Significant events after the end of the report-
ing period 
 
Extraordinary general meeting 
On 28 October 2010, the company held an ex-
traordinary general meeting. At this general mee-
ting, the Board of Directors was authorised to in-
crease the share capital by up to DKK 1,735 mil-
lion.  
 
In addition, the group’s management and mana-
gement decisions were discussed, including 
whether the strategy presented would secure the 
group’s future profit and value-creation. 
 
Senior loan from Alm. Brand af 1792 fmba 
As a result of the Danish FSA’s inspection of Alm. 
Brand Bank’s lending portfolio, management has 
resolved to increase the individual solvency need 
of the bank to 14.1% going forward, correspon-
ding to a strengthening of Alm. Brand Bank’s capi-
tal requirement of approximately DKK 0.5 billion. 
The assessment of the individual solvency need 
reflects the substantial uncertainty surrounding 
the estimate of expected future impairment write-
downs.  
 
At 17 November, Alm. Brand af 1792 fmba 
granted a senior loan of DKK 600 million to Alm. 
Brand A/S, which subsequently, also at 17 No-
vember 2010, contributed DKK 600 million in  
equity to Alm. Brand Bank.  
 
In June 2010, Alm. Brand af 1792 fmba made a 
commitment to provide DKK 900 million to Alm. 
Brand A/S, either in the form of subordinated loan 
capital or share capital. 
 
Outlook 

Outlook for 2010 
The forecast for the group’s full-year profit is up-
graded by DKK 100 million to DKK 300 million 
relative to the most recent guidance announced 
in August 2010. 
 
The upgrade is the result of the improved per-
formance of the group’s insurance operations, 
including a more positive performance of the un-
derlying non-life business than expected, fewer 
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major claims, run-off gains and a satisfactory in-
vestment return in the life insurance company. 
 
On the other hand, the bank has downgraded its 
full-year forecast due to negative value adjust-
ments of mortgage deeds. 
 
The guidance has been calculated before tax 
and before losses and writedowns in the bank. 
 
The guidance is based on the following forecasts 
for the individual business areas:  
 

August November
2010 *) 2010 *)

Non-Life -20 100
Banking 140 90
Life 140 170
Other -60 -60
Profit before tax
and minorities 200 300
*) Before losses and writedowns in the bank  
 
The guidance for the non-life combined ratio for 
the full year 2010 is upgraded from 103 to around 
99. 

The full-year consolidated revenue for 2010 is ex-
pected to be in the region of DKK 7 billion. 
 
Outlook for 2011 
For the full year 2011, the group expects to gene-
rate a profit of DKK 340–400 million, depending 
on whether the group raises subordinated loan 
capital or completes a rights issue. 
 
The guidance has been calculated before tax 
and before losses and writedowns in the bank. 
 
After losses and writedowns in the bank, the 
group expects to generate a small profit for the full 
year 2011. 
 
The non-life combined ratio is expected to be 
around 95. 
 
The group will remain strongly focused on the 
measures already launched to enhance its per-
formance, including to improve the correlation be-
tween price and risk in non-life operations and to 
increase the bank’s core earnings. 

 

 
 
 

Disclaimer  
This announcement contains forward-looking statements regarding the company’s expectations for future financial development and re-
sults and other statements which are not historical facts. Such forward-looking statements are based on various assumptions and expecta-
tions which reflect the company’s current views and assumptions, but which are inherently subject to significant risks and uncertainties, in-
cluding matters beyond the company’s control. Actual and future results and developments may differ materially from those contained or 
assumed in such statements. Matters which may affect the future development and performance of the group as well as of the individual 
business areas include changes in economic conditions in the financial markets, legislative changes, changes in the competitive environ-
ment, in the reinsurance market and in the property market, unforeseen events, such as extreme weather conditions or terrorist events, 
bad debts, major changes in the claims experience, unexpected outcomes of legal proceedings, etc. 
 
The above-mentioned list of risk factors is not exhaustive. Investors and others who base their decisions on the information contained in 
this report should independently consider any uncertainties of significance to their decision. 
 
This interim report has been translated from Danish into English. In the event of any discrepancy between the Danish-language version 
and the English-language version, the Danish-language version shall prevail. 
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REPORT – NON-LIFE INSURANCE 
 

Q3 Q3 Q1-Q3 Q1-Q3 Year

DKKm 2010 2009 2010 2009 2009

Gross premiums 1,201 1,175 3,559 3,509 4,714

Investment income on insurance business 6 0 25 43 53

Claims incurred -904 -906 -2,839 -2,678 -3,601

Underwriting management expenses -207 -209 -652 -672 -872

Profit from business ceded 4 -49 -87 -101 -146

Underwriting profit 100 11 6 101 148

Interest and dividends etc. 72 105 214 295 370

Capital gains/losses -27 -21 -46 10 1

Management expenses relating to

investment business -5 -6 -15 -15 -29

Interest on technical provisions -36 -48 -120 -161 -205

Profit on investments business after allocation of 
technical interest 4 30 33 129 137

Other ordinary items 1 1 2 1 2

Profit before tax 105 42 41 231 287

Tax -26 -11 -10 -58 -79

Profit for the year 79 31 31 173 208

Run-off gains/losses 65 60 162 52 80

Technical provisions 7,399 6,955 7,399 6,955 6,631

Insurance assets 192 134 192 134 103

Shareholders' equity 1,683 1,558 1,683 1,558 1,753

Total assets 9,854 9,048 9,854 9,048 8,933

Gross claims ratio 75.3% 77.1% 79.8% 76.3% 76.4%

Gross expense ratio 17.2% 17.8% 18.3% 19.2% 18.5%

Net reinsurance ratio -0.3% 4.2% 2.5% 2.9% 3.1%

Combined ratio 92.2% 99.1% 100.6% 98.4% 98.0%

Operating ratio 91.7% 99.1% 99.8% 97.2% 96.9%

Return on equity before tax p.a. 26% 11% 3% 21% 19%

Return on equity after tax p.a. 20% 8% 2% 16% 14%  
 
 
Performance  

The group’s non-life insurance operations gene-
rated a profit before tax of DKK 105 million in Q3 
2010. The performance is satisfactory and better 
than had been expected. The performance for the 
same period of 2009 was a pre-tax profit of DKK 
42 million. 
 
Year to date, profit before tax was DKK 41 million, 
against DKK 231 million in the same period of 
2009.  
 
The year-to-date performance was not satisfac-
tory and was driven primarily by substantial ex-
penses for winter-related claims, including snow 
load claims in the beginning of 2010. 
 
The Q3 performance was favourably affected by 
higher premium income, run-off gains, fewer ma-
jor claims and a positive performance of the un-

derlying business. It was adversely affected by 
many cloudburst claims in August and by a lower 
investment return. Operating expenses for the 
third quarter of 2010 comprise provisions for sala-
ry, pension, etc. for employees made redundant.  
  
The Q3 performance was equivalent to a return 
on equity before tax of 26% p.a., against 11% p.a. 
in Q3 2009. The year-to-date performance was 
equivalent to a return on equity before tax of 3% 
p.a., against 21% p.a. in the same period of last 
year. 
 
Premiums 
Gross premiums totalled DKK 1,201 million in Q3, 
an increase of 2.2% on the year-earlier period. 
The increase in premium income was attributable 
to the premium increases notified during 2009 and 
2010.  
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In the private customer segment, growth in pre-
mium income was 3.7% relative to Q3 2009.  
Year to date, premium income amounted to DKK 
3,559 million, against DKK 3,509 million for the 
same period of 2009, corresponding to an in-
crease of 1.4%.  
 
Building and contents insurances 
Premium increases of 12% on average on the 
portfolio of building and contents policies in the 
commercial and agricultural customer segments 
have been announced on a regular basis since 1 
January 2010. In the commercial customer seg-
ment, this has resulted in a slightly greater cus-
tomer outflow than expected. 
 
Moreover, many customers, particularly in the  
agricultural segment, have chosen to convert to 
policies with higher deductibles or reduced cover. 
Although these conversions have reduced the ef-
fect of the premium increases, they have also 
lowered Alm. Brand’s risk exposure. 
  
Claims experience 
The claims ratio was 75.3 in Q3 2010, as com-
pared with 77.1 in the same period of last year. 
 
The Q3 claims ratio was adversely affected by the 
cloudburst claims in August and by a lower dis-
count rate and favourably affected by an improved 
performance of the underlying business, fewer 
major claims and by run-off gains.  
 
The number of reported claims declined in Q3 
2010. The number of insurances also declined 
during the period, but the company recorded an 
actual decline in the claims frequency of 3.5% ex-
cluding cloudburst claims. 
 
The year-to-date claims ratio including run-off 
gains was 79.8, against 76.3 in Q3 2009.  
 
The claims ratio for the year to date remained ad-
versely impacted by the previously announced 
snow load claims and the severe winter weather 
in the first three months of the year as well as by a 
lower discount rate. 
 
The claims ratio for the year to date was favoura-
bly affected by fewer small claims, lower ex-
penses for major claims and run-off gains.  
 
Weather conditions 
On 14 August 2010, Copenhagen and North Zea-
land were hit by a violent cloudburst with a fall 
rate of around 100 millimetres in some places. 
In the following days, additional cloudbursts were 
seen in many parts of Denmark.  
 
Total weather-related expenses amounted to DKK 
160 million in Q3, against DKK 75 million in the 
same period of 2009. Net of reinsurance, the ex-
pense was DKK 105 million for the full quarter, 
while expenses for the cloudburst claims in Au-
gust amounted to DKK 85 million net of reinsuran-

ce. This was due to the company’s reinsurance 
programme, which accumulates claims within a 
72-hour period. The company has reinsurance 
cover in respect of expenses for cloudburst claims 
from DKK 85 million to DKK 185 million.  
 
Weather-related claims affected the gross claims 
ratio by 13.3 percentage points in Q3 2010, 
against 6.3 percentage points in the same period 
of 2009. Net of reinsurance, the effect on the 
combined ratio was 8.7 percentage points. 
 
Year to date, weather-related claims affected the 
combined ratio by 13.5 percentage points, and 
12.0 percentage points net of reinsurance, against 
3.0 percentage points in 2009. 
 
Major claims 
Total expenses in respect of major claims for all 
segments amounted to DKK 85 million in Q3 
2010, against DKK 90 million net of reinsurance in 
the same period of last year. The performance 
was slightly better than expected. Major claims af-
fected the combined ratio by 7.1 percentage 
points in Q3, as compared with 7.7 percentage 
points net of reinsurance last year. 
 
Year to date, expenses for major claims totalled 
DKK 266 million, against DKK 309 million net of 
reinsurance in the same period of 2009, corres-
ponding to 7.5 percentage points of the combined 
ratio in 2010 and 8.8 percentage points in 2009.  
 
Positive trend in small claims 
In terms of building insurances, expenses for 
small claims not related to the weather declined 
relative to the year-earlier period. The most impor-
tant reason for this decline was the sustained fall 
in the number of reported burglary and theft 
claims. In Q3 2010, the frequency of such claims 
declined by almost 6% relative to the same period 
of last year. The year-to-date decline was also 
almost 6%. 
 
The same claims trend is seen for commercial 
buildings. 
 
Harvest fires in agricultural lines 
In Q3 2010, the number of harvest fires declined 
relative to the same period of last year. This 
marked a 50% reduction of expenses for major 
agricultural fire claims in the period from July to 
September, which was probably due to the heavy 
rainfall.  
 
Fewer motor claims in Q3 
The severe winter caused an increase in the 
number of reported motor claims in Q1 2010, but 
developments in the subsequent quarters were 
favourable with a decline in the number of repor-
ted claims relative to last year. The number of in-
surances also declined, but the company recor-
ded an actual decline in the claims frequency of 
3.4% in Q3 2010 relative to the same period of 
2009. 
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Effect of lower rate of interest 
The interest rate used for discounting provisions 
declined in Q3 2010, as compared with Q3 2009. 
The effect on the claims ratio in Q3 2010 was an 
increase of 0.5 of a percentage point on Q3 2009.  
 
The lower rate of interest increased the claims ra-
tio for the year to date by around 0.6 of a percent-
age point relative to the year-earlier period.  
 
Run-off result 
The run-off result for Q3 2010 was a gain of DKK 
65 million, against a gain of DKK 60 million in Q3 
2009.  
 
Year to date, the run-off result was a gain of DKK 
162 million, against DKK 52 million in 2009. The 
company recorded significant gains in the motor 
insurance and workers’ compensation segments, 
and most other segments also reported gains. 
 
Net reinsurance ratio 
The Q3 reinsurance result amounted to a net in-
come of 0.3%, against a net expense of 4.2% in 
the same period of 2009. The improvement was 
attributable to reinsurance cover received for 
cloudburst claims in August.  
 
Year to date, the net reinsurance ratio was 2.5, 
against 2.9 in the same period of 2009.  
 
Costs 
The Q3 expense ratio was 17.2, against 17.8 in 
the year-earlier period. Year-to-date expenses to-
talled 18.3% of gross premiums, against 19.2% 
last year.  
 
The lower level of expenses was attributable to 
the group’s efforts to reduce costs. Accordingly, 
the expense ratio is expected to be reduced by 
around 2 percentage points by end-2012 relative 
to the full year 2009.  
 
On 31 August, the group completed a number of 
layoffs and restructurings. Salary, pension, etc. for 
employees made redundant were expensed in Q3 
2010. 
 
Combined ratio 
The Q3 performance produced a combined ratio 
of 92.2, against 99.1 in Q3 2009. 
 
The year-to-date combined ratio was 100.6, 
against 98.4 in 2009. 
 
The table below shows a breakdown of the com-
bined ratio on the run-off result, weather-related 
claims and major claims net of reinsurance re-
ceived which can be attributed to such claims ex-
penses. 
 

2008 2009
Q1-Q3 

2009
Q1-Q3 

2010

Combined Ratio 
excl. weather-
related claims 
and major claims 84.6 88.8 88.1 85.7
Major claims 9.3 7.8 8.8 7.5
Weather-related 
claims 1.9 3.1 3.0 12
Run-off result 0.7 -1.7 -1.5 -4.6
Combined Ratio 96.5 98.0 98.4 100.6  
 
Investment return 
The non-life investment assets are predominantly 
placed in interest-bearing assets, most of which 
are mortgage bonds, while approximately 40% of 
the overall interest rate risk is attributable to inte-
rest rate swaps. Throughout the first nine months 
of 2010, the interest-bearing assets had a 
weighted duration of two to three years. The non-
life equity exposure was less than 1% of the in-
vestment assets in Q3 2010.   
 
The investment return after value adjustment of 
provisions, but before transfer to insurance activi-
ties, amounted to DKK 40 million in Q3 2010, 
against DKK 78 million in Q3 2009.  
 
The fall in interest rates during the third quarter of 
2010 resulted in negative value adjustments of 
non-life provisions, which were offset by positive 
value adjustments of assets. However, value ad-
justments of assets and provisions contributed a 
net loss. Accordingly, the investment return con-
sisted mainly of interest income. 
  
The year-to-date investment return was DKK 153 
million, as compared with DKK 290 million in the 
corresponding period of 2009. 
 
Balance sheet 

At 30 September 2010, the equity allocated to 
non-life insurance was DKK 1.7 billion. Alm. Brand 
Forsikring A/S had a solvency ratio of 2.7 at 30 
September 2010, as compared with 2.7 at 31 De-
cember 2009. 

Major events 
Cloudburst in August 
On 14 August 2010, Copenhagen and North Zea-
land were hit by a violent cloudburst. Hardest hit 
was North Zealand, where the town of Vedbæk 
experienced a fall rate of almost 100 millimetres 
over a period of 24 hours. This was 1.5 times the 
monthly average for the area. 
 
During the following days, there were additional 
cloudbursts all over Denmark. The total precipita-
tion recorded for Denmark overall was 124 milli-
metres in August 2010, making it the 10th wettest 
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month of August since the Danish Meteorological 
Institute (DMI) started measuring precipitation. 
 
Alm. Brand received an aggregate of almost 3,000 
cloudburst claims during the period, the cost of 
which is estimated at approximately DKK 140 mil-
lion net of reinsurance. 
 
New agreement with insurance agents 
The company concluded a new agreement with 
insurance agents effective 1 July, which reduces 
commission rates on commercial and agricultural 
business by around 20% on average. However, it 
is expected that new tools and work methods will 
facilitate improved customer service and enhance 
the efficiency of individual insurance agents in or-
der that their salary levels may be retained. 
 
Inspection of agricultural properties 
In order to enhance the profitability of the agricul-
tural segment, a new “Quality and Risk” unit was 
set up in September, consisting of a team of agri-
cultural consultants who are all experienced for-
mer insurance agents. The agricultural consul-
tants are responsible for inspection, risk assess-
ment and adjustment of insurances on a substan-
tial part of the agricultural portfolio. This service is 
expected to result in fewer and less expensive 
claims.  
 
Conversion of the commercial portfolio 
A specialist group of former insurance advisers 
was set up in September. This group will focus on 
conversion of commercial policies, technical in-
dustries and workers’ compensation insurances. 
The purpose of this is to collect additional data for 
use in more precise risk assessment and determi-
nation of premiums. When the conversion team 
has completed its task, the entire portfolio of 
commercial customers will be up to date with the 
most recent versions of products and tariff para-
meters. 
 
Trimming process 
In order to create a better balance between risk 
and price, all segments are trimmed on an on-
going basis. With a view to improving profitability, 
particularly in the commercial and agricultural 
segments, additional measures were taken and 
additional resources were committed for this pur-
pose in Q3 2010.  
 
Fewer agricultural insurance agents 
The structure of the agricultural sector has 
changed significantly over the past ten years. The 
number of productive farms has declined sharply, 
among other things due to acquisitions and com-
bination of farms. Accordingly, the company does 
not require as many insurance agents to serve its 
agricultural customers as it did before. Alm. Brand 
therefore reduced the number of agricultural in-
surance agents from 63 to 35 in August.  
 
 
 

New personal accident product 
On 13 September 2010, Alm. Brand launched a 
new personal accident product. In addition to the 
general price adjustments resulting from the re-
cent higher number of and more expensive per-
sonal accident claims, the cover has been ex-
tended for the benefit of the customers. In addi-
tion, the company offers supplementary cover op-
tions, thereby increasing the flexibility of the pro-
duct in order to accommodate the wishes and re-
quirements of the individual customer.  
 
Overall, the product and price adjustments are 
expected to result in premium increases at the 
level of 30%. The new conditions and prices will 
be introduced for the existing portfolio, starting 
with policies coming up for renewal on or after 1 
January 2011. 
 
Premium increases on household comprehensive 
and building insurances 
In order to ensure profitability in the portfolio, the 
company has gradually implemented a number of 
premium increases on household comprehensive 
and building insurance since 2008. 
 
Existing customers have received notification of 
new insurance terms and conditions as well as 
new tariffs. This resulted in average price in-
creases on the portfolio of around 12% on building 
insurances in 2009 and 8% on household com-
prehensive insurances from mid-2009 to mid-
2010. 
 
The prices for new building and household com-
prehensive insurances taken out were further in-
creased by 13% and 9%, respectively, from mid-
November. 
 
Reinsurance 
As from 1 October, Alm. Brand took out cover in 
respect of the risk of a windstorm or other cata-
strophic events from DKK 75 million upwards, as 
opposed to previously when the company had 
only covered risks from DKK 150 million upwards. 
This cover should be seen in light of last winter’s 
events and as a consequence of the company’s 
ongoing risk management efforts. 
 
Outlook 

Outlook for 2010  
The guidance for non-life insurance is upgraded 
by DKK 120 million from a loss of DKK 20 million 
to a profit of DKK 100 million before tax. The up-
grade is based on fewer major claims, a better 
performance of the underlying business and run-
off gains. In addition, the combined ratio forecast 
is lowered by 4 percentage points from 103 to 
around 99. 
 
The forecast for premium growth is retained at 
around 1% for the year as a whole. 
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Outlook for 2011 
Non-life insurance expects to generate a profit of 
DKK 300 million in 2011. 
 
The forecast is based on the implemented and 
planned premium increases, new terms and con-
ditions and initiatives to achieve a more precise 
price/risk relationship for the individual customer. 
The forecast also includes the already implement-
ted and planned cost savings, which are expected 

to reduce the expense ratio by approximately 2 
percentage points by the end of 2012 relative to 
year-end 2009. 
 
Accordingly, the combined ratio for 2011 is ex-
pected to be in the region of 95. 
 
The company expects to generate premium 
growth at the rate of approximately 1% for the full 
year 2011. 
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REPORT – BANKING 
 

Q3 Q3 Q1-Q3 Q1-Q3 Year Q3 Q3 Q1-Q3 Q1-Q3 Year

DKKm 2010 2009 2010 2009 2009 2010 2009 2010 2009 2009

Interest receivable 250 249 703 845 1,082 254 257 720 870 1,114

Interest payable -104 -130 -297 -507 -634 -105 -131 -301 -514 -643

Net interest income 146 119 406 338 448 149 126 419 356 471

Net fees and commissions receivable 
and dividends, etc. 36 36 126 116 143 35 37 126 115 140

Net interest and fee income 182 155 532 454 591 184 163 545 471 611

Value adjustments -138 -87 -217 -89 -177 -137 -117 -221 -119 -257

Other operating income 7 5 16 15 17 7 3 17 14 17

Profit before expenses 51 73 331 380 431 54 49 341 366 371

Expenses and depreciation/amortisation -140 -132 -397 -395 -658 -143 -133 -404 -402 -669

Other operation costs -23 -21 -65 -59 -81 -22 -22 -66 -60 -81
Write-downs of loans, advances and 
receivables, etc. -375 -233 -548 -1,236 -1,451 -375 -233 -548 -1,236 -1,451

Profit from equity investments -1 1 19 1 1 -1 1 19 1 1

Profit/loss before tax -488 -312 -660 -1,309 -1,758 -487 - 338 -658 -1,331 -1,829

Tax 119 84 184 331 433 119 83 184 330 433

Profit after tax -369 -228 -476 -978 -1,325 -368 -255 -474 - 1,001 -1,396

Share attributable to minority interests - - - - - -1 27 -2 23 71

Profit after tax excluding minority 
interests - - - - - -369 -228 -476 -978 -1,325

Profit before tax excluding minority 
interests - - - - - -488 -312 -660 -1,309 -1,758

Loans and advances 14,286 15,526 14,286 15,526 15,024 14,010 15,476 14,010 15,476 14,823

Deposits 9,620 11,386 9,620 11,386 11,102 9,618 11,386 9,618 11,386 11,096

Shareholders' equity 886 1,158 886 1,158 1,362 1,076 1,434 1,076 1,434 1,589

Share attributable to minority interests - - - - - 190 276 190 276 227

Total assets 27,031 24,749 27,031 24,749 26,162 27,339 25,186 27,339 25,186 26,539

Average no. of employees (full-time 
equivalents) 336 366 349 366 365 336 366 349 366 366

Interest margin - - - - - 2.4% 2.1% 2.4% 1.9% 1.9%

Income/cost ratio 0.10 0.19 0.35 0.23 0.20 0.10 0.13 0.35 0.22 0.17

Impairment ratio 2.1% 1.2% 3.1% 6.5% 7.8% 2.2% 1.2% 3.2% 6.4% 7.9%

Solvency ratio - - - - - 12.6% 16.5% 12.6% 16.5% 16.0%

PRO RATA CONSOLIDATED FIGURES

 

 

Performance 
The bank posted a loss before writedowns and 
losses of DKK 23 million in Q3 2010. Year to date, 
the bank posted a profit of DKK 91 million. 
 
The loss for Q3 2010 was partly attributable to 
provisions for salary, pension, etc. for employees 
made redundant as a result of restructurings and 
branch office closures and partly to a substantial 
unrealised capital loss on mortgage deeds. 

 
This capital loss was attributable to an update of 
the security ranking of the mortgage deeds in the 
respective properties, which forms part of the ba-
sis for estimating the value of the mortgage deed 
portfolio in the bank and the bank’s partly owned 
subsidiary Alm. Brand Pantebreve A/S. 
 
The year-to-date profit of DKK 91 million before 
losses and writedowns was mainly attributable to 

In order to increase the transparency of Alm. Brand Bank’s financial statements, the bank publishes pro rata consolidated figures. 
The figures are set out in the financial highlights and key ratios above and, unless otherwise indicated, the comments provided in the 
review below concern pro rata figures. Banking group figures are commented on only when found relevant. To the extent it is 
deemed relevant, Q1–Q3 2009 and Q3 2009, respectively, are used as benchmarks for Q1–Q3 2010 and Q3 2010, respectively. 
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declining interest rates in 2010 to date. The de-
cline in interest rates entailed, among other 
things, unrealised capital gains on mortgage 
deeds, which, at 30 September 2010, were 
greater than the previously mentioned unrealised 
capital gains on mortgage deeds in Q3 2010. 
Moreover, the performance for the year to date 
was favourably affected by the development in net 
interest income, primarily as a result of a lower 
level of interest rates on fixed-rate deposits and 
investments in high-yielding bonds. On the other 
hand, provisions for salary, pension, etc. for em-
ployees made redundant as a result of restructu-
rings and branch office closures had an adverse 
effect. 
 
Including losses and writedowns, the bank in-
curred a loss of DKK 660 million for the year to 
date. In the same period of last year, the bank 
posted a loss of DKK 1,309 million including 
losses and writedowns. 
 
The unsatisfactory performance including losses 
and writedowns was primarily attributable to sub-
stantial credit-related losses and writedowns on 
mortgage deeds. Total losses and writedowns 
amounted to DKK 751 million for the year to date, 
of which DKK 465 million was written down in the 
third quarter. 
 
Net interest and fee income 
Net interest and fee income for the first nine 
months of 2010 amounted to DKK 532 million, 
against DKK 454 million in the same period of last 
year.  
 
In Q3 2010, net interest and fee income totalled 
DKK 182 million, against DKK 180 million in Q2 
2010. In Q3 2009, the net income amounted to 
DKK 155 million.  
 
Interest income 
The bank’s net interest income was DKK 406 mil-
lion for the year to date, an increase of DKK 68 
million relative to the year-earlier period.  
 
In Q3 2010, net interest income amounted to DKK 
146 million, which was an increase of DKK 10 mil-
lion relative to Q2 2010 and DKK 27 million rela-
tive to Q3 2009. 
 
The positive trend in net interest income was 
partly due to the lower level of interest rates on 
fixed-rate deposits prevailing from the beginning 
of the year, and partly to investments in high-
yielding bonds.  
 
The banking group’s interest margin was 2.4% in 
Q3 2010, equivalent to the interest margin for the 
first six months of 2010.  
 
Year to date, the interest margin for the banking 
group was 2.4%, against 1.9% for the nine 
months ended 30 September 2009. 
 

Fee income 
Year to date, net fee income amounted to DKK 
126 million, which was an increase of DKK 10 mil-
lion relative to the year-earlier period. Net fees for 
Q3 2010 amounted to DKK 36 million, which was 
on a par with Q3 2009. 
 
Value adjustments 
Value adjustments for the year to date amounted 
to a capital loss of DKK 217 million, against a 
DKK 89 million loss in the same period of last 
year. Value adjustments amounted to a capital 
loss of DKK 138 million in Q3. 
 
Value adjustments for the year to date were af-
fected by credit-related value adjustments of 
mortgage deeds in the amount of DKK 203 mil-
lion. In Q3 2010, credit-related impairment write-
downs on the mortgage deed portfolio amounted 
to DKK 90 million.  
 
In Q3 2010, value adjustments were also ad-
versely impacted by an unrealised capital loss of 
DKK 41 million on the mortgage deed portfolio. 
The loss was attributable to an update of the se-
curity ranking of the mortgage deeds in the re-
spective properties, which forms part of the basis 
for estimating the value of the mortgage deed 
portfolio.  
 
The security ranking of the Danish mortgage 
deeds was updated on the basis of the most re-
cent selling price statistics and the most recent 
public property value assessment. The latter is 
used if no selling price statistics are available. 
 
Excluding credit-related impairment writedowns 
on mortgage deeds and value adjustments related 
to security ranking, the bank posted a capital loss 
of DKK 7 million in Q3 2010 and a capital gain of 
DKK 27 million for the year to date. 
 
Interest-related value adjustments, excluding the 
mortgage deed adjustments described above, 
amounted to a gain of DKK 3 million in Q3 2010 
and DKK 77 million for the year to date. 
 
Equity-related value adjustments amounted to a 
capital loss of DKK 7 million in Q3 2010 and a 
DKK 46 million loss for the year to date.  
 
The bank’s equity portfolio is mainly composed of 
sector equities, while the trading portfolio of equi-
ties makes up only a limited amount. In connec-
tion with the winding up of distressed investment 
exposures, the bank has acquired a number of 
non-marketable equities in 2010 on which it re-
corded a substantial unrealised capital loss. 
 
Foreign exchange adjustments amounted to a 
capital loss of DKK 3 million in Q3 2010 and of 
DKK 4 million for the year to date. 
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Costs 
The bank’s costs amounted to DKK 138 million in 
Q3 2010, against DKK 129 million in the same pe-
riod of last year. The increase in expenses was 
due to provisions in the amount of DKK 18 million 
for salary, pension, etc. for employees made re-
dundant as a result of restructurings and branch 
office closures. 
 
The year-to-date expenses were in line with the 
same period of last year. 
 
Other operating expenses 
Other operating expenses totalled DKK 65 million 
for the year to date, against DKK 59 million for the 
first nine months of 2009. This item primarily re-
lated to the bank’s expenses in respect of Bank 
Package I. 
 
The bank’s overall expenses in respect of Bank 
Package I and the Private Contingency Associa-
tion totalled DKK 41 million in Q3 2010 and DKK 
84 million for the year to date. Total expenses for 
the year to date in the amount of DKK 61 million 
were recognised under other operating expenses 
and DKK 23 million under impairment of loans, 
advances and receivables, etc.  
 
Impairment of loans, etc. 
The bank’s losses and writedowns on loans 
amounted to DKK 548 million in the nine months 
ended 30 September 2010. In Q3 2010, losses 
and writedowns amounted to DKK 375 million. 
 
In addition, the bank incurred credit losses and 
writedowns on its mortgage deed portfolio of DKK 
203 million in the nine months ended 30 Septem-
ber 2010, of which DKK 90 million was attributable 
to Q3 2010. These losses and writedowns were 
recognised under value adjustments.  
 
Total losses and writedowns on loans and ad-
vances, including credit-related losses and write-
downs on mortgage deeds, thus amounted to 
DKK 751 million for the nine months ended 30 
September 2010. Of this amount, identified losses 
amounted to DKK 113 million.  
 
In addition, losses in the amount of DKK 694 mil-
lion were identified for the year to date, but since 
provisions have previously been made to cover 
these losses, they will have no impact on opera-
tions in 2010. The identified losses for which pro-
visions have previously been made were attribu-
table to lending exposures on which the bank is 
close to realising or has already realised a loss. 
As a result, the bank’s accumulated writedowns 
declined from 10.0% of the bank’s loans and 
guarantees at 31 December 2009 to 9.5% at 30 
September 2010.  
 
The bank’s lending portfolio and losses and write-
downs are described in detail under “Lending port-
folio”. 
 

Balance sheet  
Lending 
The bank’s loans and advances, excluding re-
verse transactions totalling DKK 1.1 billion, 
amounted to DKK 13.2 billion at 30 September 
2010. This corresponds to a decline in loans and 
advances of DKK 1.8 billion relative to 31 Decem-
ber 2009. 
 
Going forward, the bank expects to continue to 
reduce its total loans and advances in light of its 
strategy. 
 
Debt to credit institutions 
The bank’s debt to credit institutions amounted to 
DKK 8.1 billion at 30 September 2010, which was 
DKK 3.1 billion lower than at 31 December 2009.  
 
Issued bonds 
At 30 September 2010, issued bonds amounted to 
DKK 6.0 billion. The bonds were issued at 30 
June 2010. 
 
Deposits 
The bank’s deposits totalled DKK 9.6 billion at 30 
September 2010, against DKK 11.1 billion at 31 
December 2009. This decline was primarily attri-
butable to fewer fixed-rate deposits, as the bank 
has refrained from conducting any major fixed-
rate deposit campaigns in 2010. Moreover, the 
bank has experienced a decline in large deposits 
from wholesale customers. 
 
Capital 
The banking group’s equity stood at DKK 1.1 bil-
lion at 30 September 2010, whereas the capital 
base totalled DKK 2.0 billion.  
 
Risk-weighted items in the banking group totalled 
DKK 15.6 billion at 30 September 2010. Accord-
ingly, the solvency ratio was 12.6, and the tier 1 
capital ratio was 7.3. 
 
Major events 
 
Delineation of the bank’s strategy 
Going forward, the Bank will focus exclusively on 
private customers, leasing and Asset Manage-
ment and Markets. All other activities are being 
wound up, including loans to commercial and agri-
cultural customers, mortgage deed trading, loans 
for property development projects and investment 
commitments for the financing of investments in il-
liquid assets, including mortgage deeds, etc. 
 
The goal is for Alm. Brand Bank to become a 
bank with a significantly reduced exposure to 
losses and writedowns. The bank will offer attrac-
tive products to the core private customers of non-
life insurance and will offer services in the finan-
cial markets, while maintaining a profitable busi-
ness. 
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Restructuring 
On 31 August 2010, the bank completed a com-
prehensive restructuring of its branch network, 
closing nine out of 20 bank branches. The restruc-
turing was implemented with a view to saving 
costs and adapting to the bank’s new strategy.   
 
The employees of the 11 continuing bank 
branches will serve new and existing private cu-
stomers, and their current focus is on proactively 
following up on the bank’s mortgage deed deb-
tors.  
 
Loss mitigation activities 
Proactively following up on the bank’s mortgage 
deed debtors is an important element in the 
bank’s loss mitigation activities. 
 
Alm. Brand Bank offers to advise its mortgage 
deed debtors on their financial situation and alter-
native sources of finance. Alm. Brand Bank be-
lieves that such advice in many cases improves 
the debtors’ ability to repay their debts and thus 
minimises the risk of future losses to the bank. If 
the bank is able to offer a home loan based on the 
debtor’s financial situation, the mortgage deeds 
will be redeemed with a view to converting all of 
the debtor’s mortgage credit debt and home loan 
debt with the bank. Otherwise, the mortgage deed 
will continue unchanged.  
 
Like the bank branches, most of the bank’s em-
ployees in the central administration are focused 
on loss mitigation activities in relation to both the 
bank’s mortgage deed portfolio and the remaining 
winding-up portfolio. 
 
Events after the balance sheet date 
 
Review of the bank’s lending portfolio 
The Danish FSA conducted an ordinary inspection 
of Alm. Brand Bank in October and November 
2010. In that connection, the Danish FSA as-
sessed the bank’s impairment writedowns on 
loans and the individual solvency need. 
 
The review caused management to increase im-
pairment writedowns on a few large exposures 
and in the mortgage deed area, including mort-
gage deed investment exposures, in Q3 2010. 
This in all material respects represents an advan-
cement of impairment writedowns. Moreover, 
management’s forecast for future losses and wri-
tedowns was raised from around DKK 1.3 billion 
to around DKK 1.4 billion from 1 January 2010 to 
31 December 2012. The increase was caused by 
a more conservative valuation of mortgage deeds 

and not by a rising delinquency rate. After the im-
pairment writedowns made in Q3 2010, manage-
ment estimates that losses and writedowns for the 
period 1 October 2010 to 31 December 2012 will 
amount to almost DKK 700 million. 
 
As a result of the Danish FSA’s inspection of Alm. 
Brand Bank’s lending portfolio, management has 
resolved to increase the individual solvency need 
of the bank to 14.1% going forward, correspon-
ding to a strengthening of Alm. Brand Bank’s capi-
tal requirement by approximately DKK 0.5 billion. 
The assessment of the individual solvency need 
thus reflects the substantial uncertainty associ-
ated with the estimate of expected future losses 
and writedowns. 
 
At 17 November 2010, Alm. Brand A/S contribu-
ted DKK 600 million in equity to Alm. Brand Bank.  
  
Alm. Brand’s management has requested 
Deloitte, KPMG and an external credit specialist to 
review management’s estimate for impairment 
writedowns and credit losses on mortgage deeds 
for the period 1 October 2010 to 31 December 
2012. Based on the individual reports on the work 
performed, management has not identified a fur-
ther need to change the above-mentioned in-
creased level of expected impairment writedowns 
on loans and credit losses on mortgage deeds for 
the period 1 October 2010 to 31 December 2012 
of almost DKK 700 million. 
 
Tender offer to other shareholders of Alm. Brand 
Pantebreve A/S 
In light of the financial situation in Alm. Brand 
Pantebreve A/S, the bank, as the principal share-
holder, owning 76% of the company’s shares at 
30 September 2010, has submitted a voluntary 
public tender offer for the remaining shares of 
Alm. Brand Pantebreve A/S. 
 
The tender offer was submitted on 12 October 
2010, and the offer period expired on 10 Novem-
ber 2010. On expiry of the offer period, the bank’s 
ownership interest had increased to 94% of the 
company’s share capital, and the bank has re-
quested the company to convene an extraordinary 
general meeting, among other things, with a view 
to considering a resolution to delist Alm. Brand 
Pantebreve A/S from NASDAQ OMX Copenha-
gen. 
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Outlook  
 
Outlook for 2010  
The bank downgrades its full-year guidance by 
DKK 50 million to a profit of around DKK 90 mil-
lion before tax and before losses and writedowns. 
 
The downgrade is primarily effected as a result of 
an adjustment of the valuation of the mortgage 
deed portfolio in the bank and in the bank’s partly 
owned subsidiary Alm. Brand Pantebreve A/S in 
the third quarter of 2010. The adjustment of the 
valuation was attributable to an update of the se-
curity ranking of Danish mortgage deeds in the 
respective properties on the basis of the most re-
cent selling price statistics and the most recent 
public property value assessment. 
 
Outlook for 2011  
The bank expects to generate a profit of around 
DKK 70 million before tax and before losses and 
writedowns in 2011. 
 
This forecast is based on management’s expecta-
tions of reducing the bank’s risk-weighted assets 

on an ongoing basis, including continuing the 
winding up of a number of business areas. More-
over, the restructurings and cost savings imple-
mented will have a favourable impact on the fi-
nancial results.  
 
Expected losses and writedowns until end-2012 
After the impairment writedowns made in Q3 
2010, management estimates impairment write-
downs on loans and credit losses on mortgage 
deeds will amount to almost DKK 700 million for 
the period 1 October 2010 to 31 December 2012.  
 
The amount of impairment writedowns on loans 
and credit losses on mortgage deeds is subject to 
considerable uncertainty and depends on general 
economic developments. The estimates are 
based on economic trend assumptions of limited 
positive GDP growth continuing in the coming 
years, a stable interest rate level, unchanged 
property prices and unchanged unemployment 
figures. 
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LENDING PORTFOLIO 
 
The bank’s total writedowns and losses on the 
lending and guarantee portfolio amounted to an 
expense of DKK 465 million in Q3 2010, of which 
DKK 53 million was attributable to identified 
losses.  
 
Year to date, total writedowns and identified 
losses amounted to an expense of DKK 751 mil-

lion. Of this amount, identified losses amounted to 
DK 113 million. The total losses and writedowns 
of DKK 751 million equalled 5.1% of the average 
lending portfolio in 2010. 
 
 

 
Prorata

Loans Total loss and writedowns

DKKm 31.12.2009  30.09.2010 Q3 2010 Q1-Q3 2010

Segments

Retail lending 3,356 3,327 23.3% 3 3 0.1%

Car finance 994 706 5.0% 3 8 1.0%

Agriculture 1,125 1,213 8.5% 14 29 2.5%

Other commercial lending 1,008 613 4.3% -2 25 3.0%
Lending to subsidiaries **) 1,345 577 4.0% 0 0 0.0%

Security financing 3,756 2,616 18.3% 182 375 11.8%

Investment properties 1,791 1,604 11.2% 112 27 1.6%

Residential mortgage deeds 856 1,390 9.7% -27 40 3.5%

Commercial mortgage deeds 263 562 3.9% 117 163 39.6%

Property developments projects 515 547 3.9% 42 57 10.9%
The Private Contingency 
Committee - - - 21 24 -

Total - excl. Reverse Transactions 15,009 13,155 92.1% 465                751 5.3%
Reverse Transactions 15 1,131 7.9% - - -

Total 15,024 14,286 100.0% 465                751 5.1%

*) Losses and writedowns as a percentage of the average portfolio in Q1-Q3 2010. The percentage is not comparable with the

impairment ratio in the bank's financial highlights and key ratios.

**) Alm. Brand Formue A/S and Alm. Brand Pantebreve A/S.

Share of 
portefolio 

(%) Loss ratio *)

 
The table shows a pro rata consolidated segment-
by-segment breakdown of the bank’s lending port-
folio. The loss and impairment ratio is calculated 
relative to average lending during the period. The 
performance of the individual lending segments 
for the nine months ended 30 September 2010 is 
reviewed in the following sections.  
 
As a result of the bank's strategy, most lending 
segments are being wound up. As part of the im-
plementation of a controlled winding up of the in-
dividual exposures, the bank has granted, and will 
continue to grant, loans as part of its credit de-
fence efforts in relation to the bank’s collateral. 
This means that lending may increase in the indi-
vidual segments, although the lending segment is 
being wound up.  
 
The bank’s pro rata consolidated lending portfolio 
totalled DKK 13.2 billion at 30 September 2010 
(excluding guarantees and reverse transactions). 
The continuing part of the portfolio accounted for 

around DKK 3.6 billion, including loans to private 
customers of around DKK 3.3 billion, loans for in-
vestment credits in liquid securities against colla-
teral from customers of around DKK 0.2 billion, 
and loans for continuing leasing activities of 
around DKK 0.1 billion. The rest of the portfolio, 
which is being wound up, amounted to around 
DKK 9.6 billion. Of this amount, private mortgage 
deeds accounted for around DKK 3.2 billion, in-
cluding mortgage deeds in Alm. Brand Pante-
breve A/S and in the investment commitments. It 
is expected that, over the coming years, parts of 
the portfolio of private mortgage deeds which is 
being wound up will be redeemed and replaced by 
home loans provided by the bank. 
 
Historically as well as in Q3 2010, the bank’s 
losses and provisions were primarily related to the 
areas which are being wound up. 
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Lending to private customers 
The portfolio is geographically diversified across 
Denmark. Total loans and advances to private 
customers at 30 September 2010 were on a par 
with 31 December 2009.  
 
Impairment writedowns amounted to DKK 3 mil-
lion for the nine months ended 30 September 
2010, equivalent to 0.1% of the average portfolio. 
 
Car finance 
The car finance portfolio is mainly anchored in the 
subsidiary Alm. Brand Leasing A/S. The bank of-
fers car loans through the bank’s own branches. 
As a result of the cessation of financing through 
car dealers, the portfolio has declined.  
 
Impairment writedowns amounted to DKK 8 mil-
lion for the nine months ended 30 September 
2010, equivalent to 1.0% of the average portfolio. 
The impairment writedowns were primarily attri-
butable to the winding up of defaulting agree-
ments. 
 
Agriculture 
No new agricultural customer relationships have 
been established since year-end 2008. As a result 
of the bank’s new strategy, no new agricultural 
customers are accepted, and the business volume 
with existing customers is expected to be wound 
up over a number of years. 
 
Impairment writedowns amounted to DKK 29 mil-
lion for the nine months ended 30 September 
2010, equivalent to 2.5% of the average agricul-
tural portfolio.  
 
Other commercial lending 
As a result of the bank’s new strategy, no new 
commercial customers are accepted, and the 
business volume with existing customers will be 
wound up over a number of years. 
 
The portfolio under other commercial lending con-
sists partly of loans to small businesses and partly 
of syndicated loans to medium-sized Danish busi-
nesses. In addition, the portfolio consists of corpo-
rate car and equipment leases established with 
Alm. Brand Finans A/S.  
 
Impairment writedowns amounted to DKK 25 mil-
lion for the nine months ended 30 September 
2010, equivalent to 3.0% of the average portfolio.  
 
Loans to subsidiaries 
Alm. Brand Bank has granted loans to its two 
partly-owned, listed subsidiaries. The above table 
is based on pro rata consolidated figures. This 
means that loans corresponding to Alm. Brand 
Bank’s ownership interest appear from the seg-
ment-by-segment breakdown of own lending, 
while loans to subsidiaries in the overview corre-
spond to the ownership interest held by minority 
interests.  
 

At 30 September 2010, minority interests had 
57% ownership of Alm. Brand Formue A/S, which 
was unchanged compared with 31 December 
2009, while minority interests’ ownership of Alm. 
Brand Pantebreve A/S declined from 78% at 31 
December 2009 to 24% at 30 September 2010. 
The change in the share attributable to minority in-
terests was the key explanation for the decline in 
loans to subsidiaries from DKK 1,345 million at 31 
December 2009 to DKK 577 million at 30 Sep-
tember 2010. The change in the share attributable 
to minority interests resulted in a similar increase 
in the bank’s portfolio of mortgage deeds. 
 
Alm. Brand Formue A/S generated a satisfactory 
performance for the nine months ended 30 Sep-
tember 2010.  
 
Alm. Brand Pantebreve A/S was affected by the 
adverse developments in the property market and 
incurred substantial losses and credit-related 
value adjustments in the nine months ended 30 
September 2010. Alm. Brand Bank has secured 
the necessary operating credits until end-February 
2011. 
 
No losses were incurred or impairment write-
downs made on loans to subsidiaries. For further 
information, see the respective companies’ finan-
cial statements, which are posted at 
www.pantebreve.almbrand.dk and 
www.formue.almbrand.dk. 
 
Security financing 
This portfolio consists of investment commitments 
secured against mortgage deeds as well as equi-
ties and bonds.  
 
Mortgage deed exposures represent approxi-
mately 70% of this portfolio. Measured in terms of 
market value, commercial mortgage deeds repre-
sent approximately 30% of the mortgage deed 
portfolio. All mortgage deeds in arrears are mea-
sured individually, and mortgaged shares listed on 
recognised stock exchanges are measured at 
their fair value.  
 
At 30 September 2010, the bank recognised write-
downs on commitments that were showing indica-
tions of impairment. This resulted in impairment 
writedowns of DKK 375 million for the year to 
date, corresponding to 11.8% of the average port-
folio. The writedowns were attributable to mort-
gage deed debtors defaulting on their loans and to 
a declining excess cover on the exposures as a 
result of price falls on securities.  
 
An amount of DKK 765 million was wound up on 
the portfolio in the nine months ended 30 Sep-
tember 2010. These commitments were mainly 
transferred to the residential and commercial 
mortgage deed segments. No new loans will be 
granted for mortgage deed investments.  
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Investment properties 
The portfolio comprises lending for investment 
properties, primarily within retail trade and rentals. 
Danish properties make up some 70% of the port-
folio, while the remaining 30% is made up of 
German properties with Danish debtors. The fu-
ture strategy does not include investment property 
funding. 
 
The bank recognised impairment writedowns in 
the amount of DKK 27 million for the nine months 
ended 30 September 2010, equivalent to 1.6% of 
the average portfolio. 
 
Residential mortgage deeds 
This segment represents the bank’s portfolio of 
mortgage deeds secured primarily against single-
family houses, commonhold flats and summer 
houses. The properties are located all over Den-
mark. The bank does not buy new mortgage 
deeds. Accordingly, this portfolio is being wound 
up, but new mortgage deeds may be added when 
the bank increases its ownership interest in Alm. 
Brand Pantebreve A/S, or if the bank winds up an 
investment facility whose collateral security con-
sists wholly or partly of mortgage deeds. 
 
The bank has updated the method of calculating 
residential and commercial mortgage deeds. Pre-
viously, residential mortgage deeds also com-
prised mortgage deeds in which the debtor was a 
private customer but the mortgaged property was 
a commercial property. These arrangements were 
not expedient, and such mortgage deeds will 
henceforth be categorised as commercial mort-
gage deeds. The change was implemented in the 
third quarter of 2010, resulting in a transfer of 
residential mortgage deeds worth approximately 
DKK 190 million to commercial mortgage deeds. 
Moreover, impairment writedowns in the amount 
of almost DKK 40 million were transferred for the 
year to date.  
 
The portfolio is marked to market on a current ba-
sis using a cash flow-based pricing model, which 
considers factors such as estimated early re-
demptions and credit losses. Individual write-
downs are taken on all mortgages in arrears or 
showing characteristic indications of impairment.  
 
Impairment writedowns amounted to DKK 40 mil-
lion for the nine months ended 30 September 
2010, equivalent to 3.5% of the average portfolio. 
 
Commercial mortgage deeds 
This segment comprises the bank’s portfolio of 
commercial mortgage deeds secured against 
three types of property: residential rental property, 
commercial property for office, trade and industrial 
use as well as land and mixed residential/com-
mercial property. Land and mixed residential/com-
mercial property covers around 25% of the overall 
portfolio, while residential rental property and 
commercial property account for equal shares of 
the remaining portfolio.  

The bank is no longer active in the market for 
commercial mortgage deeds. Accordingly, this 
portfolio is being wound up, but new mortgage 
deeds may be added when the bank increases its 
ownership interest in Alm. Brand Pantebreve A/S, 
or if the bank winds up an investment facility 
whose collateral security consists wholly or partly 
of mortgage deeds. 
 
During the nine months ended 30 September 
2010, the portfolio of commercial mortgage deeds 
grew by DKK 299 million relative to 31 December 
2009. Approximately DKK 190 million of this 
amount was transferred from residential mortgage 
deeds as a result of a change in the method of 
calculating residential and commercial mortgage 
deeds. The remainder of the increase recorded in 
2010 to date was attributable to the fact that the 
bank has increased its ownership interest in Alm. 
Brand Pantebreve A/S and that the bank has 
wound up investment exposures that were wholly 
or partly secured against mortgage deeds. 
 
Impairment writedowns amounted to DKK 163 mil-
lion for the nine months ended 30 September 
2010, equivalent to 39.6% of the average portfo-
lio.  
 
Property development projects 
The portfolio consists of a limited number of prop-
erty development projects. Financing of property 
projects is not a part of the bank’s future strategy, 
and the bank therefore does not participate in the 
financing of new property projects. However, the 
bank will finance the completion of ongoing pro-
jects pursuant to agreements already made. 
 
The increase in lending from 31 December 2009 
to 30 September 2010 was due to existing expo-
sures, which were largely in line with the previ-
ously accepted, agreed and expected budgets.  
 
Impairment writedowns amounted to DKK 57 mil-
lion for the nine months ended 30 September 
2010, equivalent to 10.9% of the average portfo-
lio. 
 
The bank’s loans and advances to this segment 
are expected to increase for the full year 2010. 
When the projects have been completed, the 
loans and advances are expected to decline sig-
nificantly. 
 
The Private Contingency Association / Finan-
siel Stabilitet A/S 
At 30 September 2010, provisions in the amount 
of DKK 24 million had been made for losses on 
the guarantee provided vis-à-vis Finansiel Sta-
bilitet A/S. 
 
Reverse transactions 
At 30 September 2010, reverse transactions had 
grown by DKK 1.1 billion relative to 31 December 
2009. 
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REPORT – LIFE INSURANCE  

 

Q3 Q3 Q1-Q3 Q1-Q3 Year

DKKm 2010 2009 2010 2009 2009

Premiums 151 136 499 466 710

Claims incurred -236 -175 -788 -617 -889

Investment return after allocation of interest 323 402 962 673 780

Total underwriting management expenses -18 -16 -54 -49 -67

Profit on business ceded -3 11 5 15 5

Change in life insurance provisions -189 -181 -373 -313 -233

Change in collective bonus potential -4 -120 -122 -120 -225

Underwriting profit/loss 24 57 129 55 81

Return on investments allocated to equity 6 13 30 52 58

Profit before tax 30 70 159 107 139

Tax -8 -18 -40 -27 -26

Profit after tax 22 52 119 80 113

Result in life insurance

Administrative result 2 2 9 6 4

Investment result 404 340 911 467 486

Change in provision for guaranteed pension benefits -380 -156 -671 -282 -176

Change in collective bonus potential -4 -120 -122 -120 -225

Risk result 11 -7 27 21 45

Profit on business ceded -3 11 5 15 5

Profit before tax 30 70 159 107 139

Tax -8 -18 -40 -27 -26

Profit after tax 22 52 119 80 113

Total technical provisions 11,764 11,244 11,764 11,244 11,263

Shareholders' equity 1,111 1,159 1,111 1,159 1,192

Total assets 14,336 12,971 14,336 12,971 12,691

Return on equity before tax p.a. 23% 25% 19% 13% 12%

Return on equity after tax p.a. 17% 18% 15% 10% 10%

Bonus rate 3.4% 1.1% 3.4% 1.1% 2.1%

Investment return in life insurance in Q1-Q3 2010 Return

ratio

Interest-bearing assets 12.3%

Shares 4.8%

Property 3.7%

Total 9.8%
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Performance 
Profit before tax amounted to DKK 30 million in 
Q3 2010, against DKK 70 million for the same 
period of last year. Profit before tax for the first 
nine months of the year amounted to DKK 159 
million, against DKK 107 million in 2009. 
 
The performance was highly satisfactory. 
 
The return on equity principle is to achieve a re-
turn on equity corresponding to the investment 
return on the assets included in the company’s 
equity plus a risk premium of 0.5% of the aver-
age life insurance provisions net of reinsurance 
exclusive of the collective bonus potential and 
any use of the bonus potential on paid-up poli-
cies. Finally, the full expense result net of rein-
surance and 25% of the risk result net of reinsu-
rance before bonus are added. 
 
Shareholders' equity received the full risk pre-
mium for the nine months ended 30 September 
2010. In addition, DKK 56 million was reversed 
from the shadow account, bringing the shadow 
account to DKK 0 million. 
 
The performance in the first nine months of 2009 
equalled a return on equity before tax of 19% p.a., 
against 13% p.a. in the year-earlier period. The 
return on equity was significantly higher than the 
full-year guidance, as the shadow account was 
booked in the reporting period. 
 
Premiums 
Gross premiums rose by 11% to DKK 151 million 
in Q3 2010, against DKK 136 million in the year-
earlier period. Year to date, gross premiums rose 
by 7% to DKK 499 million from DKK 466 million 
in the same period of 2009. The increase re-
corded in 2010 to date was attributable to lump 
sum premiums, which totalled DKK 69 million in 
the first nine months of the year, against DKK 42 
million in the same period of 2009. 
 
The group’s strategy is for the life insurance 
company to support the group’s principal activity 
primarily by offering attractive life insurance 
products to non-life insurance customers. Alm. 
Brand Liv og Pension should generate growth, 
but an increasing proportion of overall pension 
savings should be placed in market products, in-
cluding in particular the Alm. Brand Investment 
Scheme, which is set up with Alm. Brand Bank. 
 
Recent years’ strategy of expanding the position 
as a competitive pension provider has generated 
positive results, and this strategy will be main-
tained in the years ahead. 
 
The total amount of pension contributions, in-
cluding investment schemes with the bank and 
premium income in the life insurance company 
rose by 10% overall to DKK 193 million in Q3 

2010 from DKK 176 million in Q3 2009. Year to 
date, contributions rose by a total of 9% to DKK 
635 million, against DKK 583 million a year ear-
lier. 
 
Investment return 
The return on investment assets belonging to 
policyholders was DKK 1,148 million for the nine 
months ended 30 September 2010, correspon-
ding to a return of 9.8% (13.1% p.a.), against a 
return of DKK 801 million in the same period of 
2009. The return was made up before tax on 
pension returns but after finance costs. 
 
The return on the bond portfolio was favourably 
affected by the sustained decline in interest rates 
and, consequently, rising yields on the bond port-
folio. The return was highly satisfactory relative 
to the benchmark, which is composed of govern-
ment bonds, mortgage bonds and minor posi-
tions in credit bonds and emerging market 
bonds.  
 
The return on the equity portfolio was positively 
affected by the general equity market trends in 
Q3 2010. The total return on equities for Q3 was 
DKK 81 million. For the nine months ended 30 
September 2010, the return on the equity portfo-
lio amounted to DKK 60 million, of which the 
portfolio of Danish equities accounted for a total 
return of DKK 40 million. The return was satisfac-
tory relative to the benchmark, which is com-
posed of Danish, Nordic and international equi-
ties (MSCI world index currency hedged). 
 
The return on investment assets attributable to 
shareholders’ equity was DKK 30 million for the 
nine months ended 30 September 2010, corre-
sponding to a return of 2.4% (3.2% p.a.), against 
a return of DKK 52 million in the same period of 
2009. Investments of shareholders’ equity are 
placed in short-term interest-bearing assets. This 
return was acceptable considering the low yield 
level for short-term bonds. 
 
Benefits paid 
Benefits paid in Q3 2010 amounted to DKK 236 
million, against DKK 175 million in 2009. The 
benefits paid for the nine months ended 30 Sep-
tember 2010 amounted to DKK 788 million, 
against DKK 617 million in the year-earlier pe-
riod. The amount of benefits paid increased as a 
result of a higher number of surrenders than in 
the year before.  
 
Part of the increase was due to a number of cus-
tomers postponing surrender in 2009 due to the 
transfer and surrender charge then in force. 
Since the transfer and surrender charge was 
cancelled in the autumn of 2009, the volume of 
surrenders has therefore been above normal. 
The volume of surrenders was expected to drop 
to a lower level, but this has yet to happen.  
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Life insurance provisions 
Life insurance provisions are calculated using a 
market value principle that applies an expected 
cash flow discounted by the adjusted yield curve 
published by the Danish FSA for discounting 
provisions. 
 
Total provisions for nine months ended 30 Sep-
tember 2010 were up by DKK 373 million.  
 
Collective bonus potential 
The collective bonus potential increased by DKK 
4 million in Q3 2010 to a total of DKK 348 million, 
corresponding to a bonus rate of 3.4%. 
 
Costs 
Acquisition and administrative expenses totalled 
DKK 19 million in Q3 2010, against DKK 16 mil-
lion for the same period of 2009. Expenses for 
the year to date amounted to DKK 55 million, 
against DKK 49 million in the year-earlier period. 
 
Total expenses for 2010 to date were in line with 
expectations. The increase relative to 2009 was 
mainly attributable to higher acquisition costs as 
a result of a greater volume of new business writ-
ten.  
 
Expense and risk results 
The expense result net of reinsurance, which ex-
presses the difference between expense loading 
and expenses incurred net of reinsurance, was 
an income of DKK 9 million for the nine months 
ended 30 September 2010. The company aims 
for the expense result net of reinsurance to be 
neutral. The expense result was satisfactory. 
 
The risk result net of reinsurance, which ex-
presses the difference between risk premiums 
and actual claims expenses net of reinsurance 
was an income of DKK 34 million in the nine 
months ended 30 September 2010. The overall 
risk result was highly satisfactory. 

Balance sheet 
The life group’s shareholders’ equity was DKK 
1,111 million at 30 September 2010. The sol-
vency ratio was 245 at 30 September 2010. 
 
Major events 
 
New executive order on the contribution principle 
from the Danish FSA 
In April, the Danish FSA issued a new executive 
order on the contribution principle, which will take 
effect on 1 January 2011. The executive order 

provides guidelines for the distribution of profits 
between customers and equity and among cu-
stomers. Alm. Brand Liv og Pension has con-
sulted with the Danish FSA to clarify the scope of 
the new rules. Against this background, the com-
pany has described the future rules, drafted re-
quirements for IT systems, drafted proposals for 
future return on equity, etc. 
 
Although the IT changes have been quite com-
prehensive, the progress and process of imple-
mentation of the changes have been highly satis-
factory and in line with the plan set out. 

Outlook 
Outlook for 2010 
The forecast for the full-year profit before tax is 
upgraded by DKK 30 million to DKK 170 million. 
The Q3 upgrade was primarily based on the 
positive equity return. 
 
Assuming that the new executive order on the 
contribution principle can be implemented in ac-
cordance with the company’s expectations, the 
transition to the new rules is not expected to have 
any material impact on the company’s financial 
results. 
 
The company expects to retain the rate on policy-
holders’ savings at 3.5% after tax on pension re-
turns throughout the year.  
 
Outlook for 2011 
The company expects to generate a profit before 
tax of DKK 70 million in 2011.  
 
This forecast is based on the company’s expec-
tations of limited premium growth due to the 
group’s focus on customers saving up in market 
rate products, which are offered through Alm. 
Brand Bank. 
 
The amended rules on the contribution principle 
coming into effect on 1 January 2011 will cause 
the company to change the composition of re-
sults in order to maintain a profit in line with pre-
vious years. 
 
The results guided for both years depend on fi-
nancial market developments. 
 
Moreover, the effect of a potential change in the 
adjusted yield curve fixed by the Danish FSA has 
not been included in the profit guidance. 
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STATEMENT BY THE BOARD OF DIRECTORS AND THE 
MANAGEMENT BOARD 

 
The Board of Directors and the Management 
Board have today considered and adopted the in-
terim report of Alm. Brand A/S for the nine months 
ended 30 September 2010. 
 
The consolidated financial statements have been 
prepared in accordance with IAS 34 “Interim Fi-
nancial Reporting” as adopted by the EU, and the 
interim financial statements of the parent com-
pany have been prepared in accordance with the 
Danish Financial Business Act. In addition, the in-
terim report has been presented in accordance 
with additional Danish disclosure requirements for 
listed financial enterprises.  

In our opinion, the accounting policies applied are 
appropriate, and the interim report gives a true 
and fair view of the group’s and the parent com-
pany’s assets, liabilities and financial position at 
30 September 2010 and of the results of the 
group’s and the parent company’s operations and 
the group’s cash flows for the nine months ended 
30 September 2010.  
 
The Management's review also gives a true and 
fair view of developments in the activities and fi-
nancial position of the group and a true and fair 
description of significant risk and uncertainty fac-
tors that may affect the group. 
 

 
 

MANAGEMENT BOARD 
 
Copenhagen, 17 November 2010  
 
 
 
 
Søren Boe Mortensen  
Chief Executive   
 
 
 
BOARD OF DIRECTORS 
 
Copenhagen, 17 November 2010 
 
 
 
 
Jørgen H. Mikkelsen Boris N. Kjeldsen Henrik Christensen 
Chairman Deputy Chairman 
 
 
 
 
Tage Bejaminsen Per V. H. Frandsen Arne Nielsen 
 
 
 
 
Jan S. Pedersen Per Dahlbom Helle L. Frederiksen 
 
 
 
 
Henning Kaffka Susanne Larsen 
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AUDITORS’ REVIEW REPORT 

 
Internal auditors’ report on the interim finan-
cial statements for the nine months ended 30 
September 2010.  
 
We have reviewed the interim financial statements 
of the Alm. Brand A/S Group and of the parent 
company as at 30 September 2010 and for the 
nine months then ended, comprising consolidated 
and parent company income statement; balance 
sheet; statement of changes in capital and notes 
to the financial statements, including accounting 
policies; consolidated cash flow statement and 
management’s review. Our review did not com-
prise comparative figures for the corresponding 
period of 2009. 
 
Scope of review  
A review of interim financial statements consists 
of making inquiries, primarily of persons responsi-
ble for financial and accounting matters, and ap-
plying analytical and other review procedures. A 
review is substantially less in scope than an audit 
conducted in accordance with Danish Standards 
on Auditing and consequently does not enable us 
to obtain assurance that we would become aware 

of all significant matters that might be identified in 
an audit. We did not conduct an audit and, ac-
cordingly, we do not express an audit opinion on 
the interim financial statements. 
 
Conclusion  
Based on our review, nothing has come to our at-
tention that causes us to believe that the consoli-
dated interim financial statements do not in all ma-
terial respects give a true and fair view of the 
company’s assets, liabilities and financial position 
at 30 September 2010 and of the company’s re-
sults of operations and cash flows for the period 1 
January to 30 September 2010 in accordance with 
IAS 34, Interim Financial Reporting, as adopted 
by the EU, in respect of the group and the Danish 
Financial Business Act in respect of the parent 
company. Furthermore, nothing has come to our 
attention that causes us to conclude that the 
management’s review does not include a fair re-
view in accordance with the Danish Financial 
Business Act. 

 
Copenhagen, 17 November 2010  
 
 

 
Poul-Erik Winther 
Group Chief Auditor  
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AUDITORS’ REVIEW REPORT 

 
Independent auditors’ review report 
To the shareholders of Alm. Brand A/S 
We have reviewed the interim financial statements 
of the Alm. Brand A/S Group and of the parent 
company as at 30 September 2010 and for the 
nine months then ended, comprising consolidated 
and parent company income statement; balance 
sheet; statement of changes in capital and notes 
to the financial statements, including accounting 
policies; consolidated cash flow statement and 
management’s review. Our review did not com-
prise comparative figures for the corresponding 
period of 2009. 
 
The management of the company is responsible 
for the preparation and presentation of the interim 
financial statements. The consolidated interim fi-
nancial statements are presented in accordance 
with IAS 34, Interim Financial Reporting, as 
adopted by the EU, while the interim financial 
statements of the parent company are presented 
in accordance with the Danish Financial Business 
Act. In addition, the interim financial statements 
have been prepared in accordance with additional 
Danish disclosure requirements for interim finan-
cial statements of listed financial enterprises. Our 
responsibility is, based on our review, to express 
a conclusion on the interim financial statements 
for the group and the parent company. 
 
 
 
 
 

Scope of review 
We conducted our review in accordance with the 
Danish Standard on Auditing RS 2410, “Review of 
Interim Financial Information Performed by the 
Auditor”. A review of interim financial statements 
consists of making inquiries, primarily of persons 
responsible for financial and accounting matters, 
and applying analytical and other review proce-
dures. A review is substantially less in scope than 
an audit conducted in accordance with Danish 
Standards on Auditing and consequently does not 
enable us to obtain assurance that we would be-
come aware of all significant matters that might be 
identified in an audit. We did not conduct an audit 
and, accordingly, we do not express an audit opin-
ion on the interim financial statements. 
 
Conclusion 
Based on our review, nothing has come to our at-
tention that causes us to believe that the consoli-
dated interim financial statements do not in all ma-
terial respects give a true and fair view of the 
company’s assets, liabilities and financial position 
at 30 September 2010 and of the company’s re-
sults of operations and cash flows for the period 1 
January to 30 September 2010 in accordance with 
IAS 34, Interim Financial Reporting, as adopted 
by the EU, in respect of the group and the Danish 
Financial Business Act in respect of the parent 
company. Furthermore, nothing has come to our 
attention that causes us to conclude that the 
management’s review does not include a fair re-
view in accordance with the Danish Financial 
Business Act. 

 
Copenhagen, 17 November 2010 
 
Deloitte 
Statsautoriseret Revisionsaktieselskab 
 

 

Henrik Priskorn  Jens Ringbæk 
State-Authorised Public Accountant State-Authorised Public Accountant 
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BALANCE SHEET 
Group

30 September 30 September 31 December

DKKm 2010 2009 2009

Assets
Intangible assets 91 228 118

Owner-occupied properties 1,032 1,033 1,035

Deferred tax assets 665 444 521

Participating interests in joint ventures 35 49 46

Reinsurers' share of insurance contracts 226 379 134

Current tax assets 14 18 14

Other assets 1,544 2,134 1,650

Loans 12,879 15,476 14,823

Investment properties 440 456 440

Investment assets 31,790 25,894 27,337

Amounts due from credit institutions and central banks 847 1,476 1,331

Cash in hand and demand deposits 106 222 49

Total assets 49,669 47,809 47,498

Liabilities and equity
Share capital 1,388 1,388 1,388

Reserves, retained profit etc. 1,760 2,391 2,107

Minority interests 156 250 199

Consolidated shareholders' equity 3,304 4,029 3,694

Subordinated debt 1,828 1,937 1,834

Provisions for insurance contracts 19,164 18,945 17,894

Other provisions 163 362 90

Deferred tax liabilities 46 46 46

Issued bonds 6,032 26 26

Other liabilities 1,709 1,847 1,727

Deposits 9,207 11,215 10,874

Payables to credit institutions and central banks 8,216 9,402 11,313

Total liabilities and equity 49,669 47,809 47,498

Note 1          Own shares

Note 2          Contingent liabilities, guaranties and leasing

Note 3          Accounting policies

Note 4          Financial highlights and key ratios  



Alm. Brand A/S – Q3 2010 

  

Page 28 of 36 

INCOME STATEMENT 
Group

Q3 Q3 Q1-Q3 Q1-Q3 Year

DKKm 2010 2009 2010 2009 2009

Income
Premium income 1,352 1,314 4,058 3,985 5,434
Interest income etc. 427 475 1,252 1,555 1,995
Fee income etc. 26 28 100 92 100
Other income from investment activities 0 0 2 3 23
Income associates -1 0 5 0 0
Other income 7 5 17 15 19
Total income 1,811 1,822 5,434 5,650 7,571

Costs
Claims incurred -1,140 -1,085 -3,627 -3,304 -4,499
Interest expenses -142 -172 -419 -629 -803
Other cost from investment activities -4 -26 -23 -32 -27
Impairment of loans, advances and receivables, etc. -375 -233 -548 -1,236 -1,451
Acquisition and administrative costs -369 -368 -1,113 -1,148 -1,670
Other costs 1 1 2 1 0
Total costs -2,029 -1,883 -5,728 -6,348 -8,450

Profit from business ceded 1 -35 -82 -81 -136
Change in life insurance provisions -189 -181 -373 -313 -233
Change in collective bonus potential -4 -120 -122 -120 -225
Exchange rate adjustments 104 217 523 337 198
Tax on pension investment returns -57 -70 -152 -122 -141
Profit before tax -363 -250 -500 -997 -1,416
Tax 87 52 143 246 336
Profit after tax -276 -198 -357 -751 -1,080

The profit before tax is allocated as follows:
Share attributable to Alm. Brand -362 -220 -496 -967 -1,336
Share attributable to minority shareholders -1 -30 -4 -30 -80
Profit before tax -363 -250 -500 -997 -1,416

The profit after tax is allocated as follows:
Share attributable to Alm. Brand -275 -167 -353 -720 -1,000
Share attributable to minority shareholders -1 -31 -4 -31 -80
Profit after tax -276 -198 -357 -751 -1,080

Earnings per share, DKK -16 -10 -21 -43 -59
Diluted earnings per share, DKK -16 -10 -21 -43 -59

Comprehensive income

Profit for the year -276 -198 -357 -751 -1,080
Revaluation of owner-occupied properties -2 0 -2 0 -4
Comprehensive income -278 -198 -359 -751 -1,084

Proposed allocation of profit/loss:
Share attributable to Alm. Brand -277 -167 -355 -720 -1,004
Share attributable to minority shareholders -1 -31 -4 -31 -80
Comprehensive income -278 -198 -359 -751 -1,084  
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STATEMENT OF CHANGES IN EQUITY 
 

Reva- Share- Consoli-
Share Contingency luation Retained holders' Minority dated

DKKm capital funds reserve profit equity interests equity

Shareholders equity, 01.01.2009 1,476 182 8 2,852 4,518 2 82 4,800

Changes in equity Q1-Q3 2009

Profit/loss for the year -720 -720 -31 -751

Total income 0 0 0 -720 -720 -31 -751

Cancellation of shares -88 88 0 0

Sale of treasury shares 11 11 11

Repurchased shares -30 -30 -30
Change in share attributable to minority 
interest -1 -1

Changes in equity -88 0 0 -651 -739 -32 -771
Shareholders equity, 30.09.2009 1,388 182 8 2,201 3,779 2 50 4,029

Shareholders equity, 01.01.2009 1,476 182 8 2,852 4,518 2 82 4,800

Changes in equity 2009

Profit/loss for the year -1,000 -1,000 -80 -1,080
Reversed revaluation of owner-
occupied properties -6 2 -4 -4

Total income 0 0 -6 -998 -1,004 -80 -1,084

Cancellation of shares -88 88 0 0

Sale of treasury shares 11 11 11

Repurchased shares -30 -30 -30
Change in share attributable to minority interest -3 -3

Changes in equity -88 0 -6 -929 -1,023 -83 -1,106

Shareholders equity, 31.12.2009 1,388 182 2 1,923 3,495 1 99 3,694

Shareholders equity, 01.01.2010 1,388 182 2 1,923 3,495 1 99 3,694

Changes in equity Q1-Q3 2010
Profit/loss for the year -353 -353 -4 -357
Reversed revaluation of owner-
occupied properties -2 -2 -2

Total income 0 0 -2 -353 -355 -4 -359

Sale of treasury shares 8 8 8

Change in share attributable to minority interest -39 -39

Changes in equity 0 0 -2 -345 -347 -43 -390
Shareholders equity, 30.09.2010 1,388 182 0 1,578 3,148 1 56 3,304

30 September 31 December
2010 2009

Shareholders' equity exclusive minority interests 3,148 3,495

Consolidation of Pensionskassen under Alm. Brand A/S -7 -9

3,141 3,486

Share of profit attributable to Alm. Brand A/S -355 -1,000
Consolidation of Pensionskassen under Alm. Brand A/S 2 -1

-353 -1,001

Shareholders' equity under the rules of the Danish Financial Supervisory 
Authority exclusive minority interests

Share of profit attributable to Alm. Brand A/S unde r the rules of the Danish Financial 
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CASH FLOW STATEMENT 

Group

Q1-Q3 Q1-Q3 Year

DKKm 2010 2009 2009

Cash flows from operating activities

Premiums received 4,316 4,367 5,454

Claims paid -3,472 -3,098 -4,320

Interest, dividends, etc. received 1,099 1,634 2,152

Interest payable -276 -503 -628

Payments concerning reinsurance -173 -101 -112

Fee income received 118 120 144

Fee income paid -29 -35 -45

Expences paid -1,048 -1,143 -1,562

Tax on pension investment returns paid 11 -19 -171

Acquisition of intangible assets, furniture, equipments etc. 3 -49 -6

Other ordinary income received 17 15 17

Taxes paid/received -1 -11 -4

Cash flows from operating activities 565 1,177 919

Change in investment placement (net)

Properties acquired or converted 4 -1 9

Sale/aquisition of equity investments -32 82 42

Sale/repayment of mortgage deeds and loans 1,169 340 376

Divestment Kjøbenhavnske Reassurance 0 0 150

Sale/purcase of bonds -3,328 -4,232 -5,957

Change in receivables from credit institutions over 3 months 0 311 311

Change in investment placement (net) -2,187 -3,500 -5,069

Change in financing

Sale/purchase of treasury shares 8 -19 -19

Sale/acquisition of subsidiaries (change in minority interests) -39 -1 -3

Subordinated debt 0 1,106 1,003

Issued bonds 6,006 -1,367 -1,367

Change in deposits -1,667 244 -45

Change in payables to credit institutions -3,115 827 2,749

Change in other payables 0 110 300

Change in financing 1,193 900 2,618

Gross change in cash and cash equivalents -427 -1,423 -1,532

Exchange rate adjustments of cash equivalents, beginning of period 0 0 4

Disposals relating to divestments 0 0 -209

Net change in cash and cash equivalents -427 -1,423 -1,737

Cash and cash equivalents, beginning of period 1,380 -427 3,117

Cash and cash equivalents, end of period 953 -1,850 1,380
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SEGMENT REPORTING 

DKKm Non-life Bank Life Other
Elimi-

nation Group

Premium income 3,559 0 499 0 4,058
Interest income etc. 216 720 323 0 -7 1,252
Fee income etc. 0 126 0 0 -26 100
Other investment income 1 0 64 0 -63 2
Income associates 0 5 6 0 -6 5
Other income 0 17 0 0 17

Total income 3,776 868 892 0 -102 5,434

Claims incurred -2,839 0 -788 0 -3,627
Interest expenses -98 -301 -4 -23 7 -419
Other investment expenses -15 0 -21 -13 26 -23
Provisions for bad and doubtful debts 0 -548 0 0 -548
Acquisition and administrative expenses -652 -470 -54 0 63 -1,113
Other expenses 2 0 0 0 2

Total expenses -3,602 -1,319 -867 -36 96 -5,728

Result of business ceded -87 0 5 0 -82
Change in life insurance provisions 0 0 -373 0 -373
Change in collective bonus potential 0 0 -122 0 -122
Exchange rate adjustments -46 -207 776 0 523
Tax on pension investment returns 0 0 -152 0 -152

Profit before tax 41 -658 159 -36 -6 -500
Tax -10 184 -40 9 143

Profit after tax 31 -474 119 -27 -6 -357

Premium income 3,509 0 466 10 3,985
Interest income etc. 297 870 359 43 -14 1,555
Fee income etc. 0 115 0 0 -23 92
Other investment income 1 0 63 0 -61 3
Income associates 0 0 8 0 0
Other income 0 15 0 0 15

Total income 3,807 1,000 896 53 -98 5,650

Claims incurred -2,678 0 -617 -9 0 -3,304
Interest expenses -121 -514 -4 -4 14 -629
Other investment expenses -15 0 -19 -21 23 -32
Provisions for bad and doubtful debts 0 -1,236 0 0 0 -1,236
Acquisition and administrative expenses -672 -462 -49 -26 61 -1,148
Other expenses 1 0 0 0 0 1

Total expenses -3,485 -2,212 -689 -60 98 -6,348

Result of business ceded -101 0 15 5 0 -81
Change in life insurance provisions 0 0 -313 0 0 -313
Change in collective bonus potential 0 0 -120 0 0 -120
Exchange rate adjustments 10 -119 440 6 0 337
Tax on pension investment returns 0 0 -122 0 0 -122

Profit before tax 231 -1,331 107 4 0 -997
Tax -58 330 -27 1 0 246

Profit after tax 173 -1,001 80 5 0 -751

Q1-Q3 2010

Q1-Q3 2009
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NOTES  
Group

Q1-Q3 Q1-Q3 Year
DKKm 2010 2009 2009

Note 1     Own Shares - Group

Carrying amount, beginning of year 0 0 0
Value adjustments 8 69 69
Buying during the period 0 30 30
Sold during the period -8 -11 -11
Cancellation of shares 0 -88 -88

Carrying amount, end of period 0 0 0

Nominal value, beginning of year 41 110 110
Buying during the period 0 31 31
Sold during the period -7 -12 -12
Cancellation of shares 0 -88 -88

Nominal value, end of period 34 41 41

Holding (number of shares), beginning of year 514 1,377 1,376
Additions, number of shares 0 391 391
Disposals, number of shares -93 -153 -153
Cancellation of shares 0 -1,100 -1,100

Holding (number of shares), end of period 421 515 514

Percentage of share capital, end of period 2.4% 3.0% 3.0%

Note 2     Contingent liabilities, guaranties and l easing

Guarantee commitments 2,300 2,739 2,386

Note 3     Accounting policies - Group

 
The consolidated interim report has been prepared in 
compliance with IAS 34 “Interim Financial Reporting” 
and the requirements of the Danish Financial Business 
Act and NASDAQ OMX Copenhagen A/S applying to 
interim financial reporting of Danish listed financial en-
terprises. The application of IAS 34 means that the re-
port is limited relative to the presentation of a full annual 
report.  
 
The parent company financial statements have been 
prepared in accordance with the provisions of the Dan-
ish Financial Business Act, including the Executive Or-
der on financial reports presented by insurance  

companies and profession-specific pension funds. 
 
The accounting policies applied for the consolidated fi-
nancial statements are unchanged from the policies ap-
plied for the Annual Report 2009. 
 
The accounting policies of the parent company are de-
scribed in connection with the parent company’s interim 
report, as detailed in a separate section of this report.  
 
The interim report has been reviewed by the group’s 
auditors. 
 

 
Note  4     Financia l highlights and key ra tios

Referring to m anagem ent's  report.  
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BALANCE SHEET 
 

30 September 30 September 31 December

DKKm Note 2010 2009 2009

Assets

Investment in group enterprises 1 3,681 4,047 4,308
Loans to group enterprises 0 250 0
Investment in associates 0 19 17
Total investments in group enterprises and associat es 3,681 4,316 4,325

Equity investments 1 1 1
Other loans and advances 2 2 2
Deposits with credit institutions 50 150 0
Cash in hand and balances at call 40 0 9

Total other financial investment assets 93 153 12

Total investment assets 3,774 4,469 4,337

Receiveables from group enterprises 30 12 7
Other receivables 32 30 31

Total receivables 62 42 38

Current tax assets 20 37 13
Deferred tax assets 14 16 13

Total other assets 34 53 26

Accrued interest 0 1 0

Accruals and deferred income 0 1 0

Total assets 3,870 4,565 4,401

Liabilities and equity

Share capital 1,388 1,388 1,388
Retained earnings 1,753 2,383 2,098

Total shareholders' equity 3,141 3,771 3,486

Deferred tax liabilities 250 250 249

Total provisions 250 250 249
 
Deferred obligations 46 46 46
Total deferred obligations 46 46 46

Gæld til tilknyttede virksomheder 303 362 501
Issued bonds 32 26 26
Current tax liabilities 0 0 0
Other payables 98 110 93

Total Payables 433 498 620

Total liabilities and equity 3,870 4,565 4,401

Parent company
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INCOME STATEMENT 
 

Q3 Q3 Q1-Q3 Q1-Q3 Year

DKKm Note 2010 2009 2010 2009 2009

Income from group enterprises 2 -268 -152 -326 -721 -1,006
Income from associated companies 0 0 0 0 -1
Interest income and dividends, etc. 0 3 0 24 27
Interest expenses -8 -1 -23 -4 -9
Administrative expenses related to investment activities 2 -20 -11 -19 -11

Profit before tax -274 -170 -360 -720 -1,000
Tax 2 5 9 0 -1
Profit for the Year -272 -165 -351 -720 -1,001

Comprehensive income

Profit for the year -272 -165 -351 -720 -1,001
Revaluation of owner-occupied properties 0 0 -2 0 -4

Comprehensive income -272 -165 -353 -720 -1,005

Proposed allocation of profit/loss:
Retained earnings -272 -165 -353 -720 -1,005

Parent company
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STATEMENT OF CHANGES IN EQUITY 
 

Parent company

Share- Retained Shareholders' 
DKKm Capital earnings equity

Shareholders equity, 01.01.2009 1,476 3,034 4,510

Changes in equity Q1-Q3 2009
Profit/loss for the year -720 -720
Total income 0 -720 -720
Cancellation of shares -88 88 0
Sale of treasury shares 11 11
Repurchased shares -30 -30
Changes in equity -88 -651 -739
Shareholders equity, 30.09.2009 1,388 2,383 3,771

Shareholders equity, 01.01.2009 1,476 3,034 4,510

Changes in equity 2009
Profit/loss for the year -1,001 -1,001

Revaluation of owner-occupied properties -4 -4

Total income 0 -1,005 -1,005
Cancellation of shares -88 88 0
Sale of treasury shares 11 11
Repurchased shares -30 -30
Changes in equity -88 -936 -1,024
Shareholders equity, 31.12.2009 1,388 2,098 3,486

Shareholders equity, 01.01.2010 1,388 2,098 3,486

Changes in equity Q1-Q3 2010
Profit/loss for the year -351 -351
Total income 0 -351 -353
Sale of treasury shares 8 8
Changes in equity 0 -343 -345
Shareholders equity, 30.09.2010 1,388 1,755 3,141  
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NOTES  
 

Note 1     Investment in group enterprises
Parent company

30 September 30 September 31 December
DKKm 2010 2009 2009

Cost, beginning of year 5,991 4,242 4,242
Periodens tilgang 0 1,200 1,750
Disposals 0 0 -1

Cost, end of period 5,991 5,442 5,991

Revaluation and impairment, beginning of year -1,683 -162 -162
Dividend received -300 -512 -511
Profit for the year -326 -721 -1,006
Revaluation of owner-occupied associates -1 0 -4
Revaluation and impairment, end of period -2,310 -1,3 95 -1,683

Carrying amount, end of period 3,681 4,047 4,308

Specification of carrying amount:
Alm. Brand Bank A/S 886 1,158 1,362
Alm. Brand Forsikring A/S 2,794 2,888 2,945
Finansieringsselskabet af 9/10 1992 A/S (liquidated in 2009) 0 0 0
Asgaard Finans A/S 1 1 1
Carrying amount, end of period 3,681 4,047 4,308

Note 2     Income from group enterprises
Parent company

Q1-Q3 Q1-Q3 Year
DKKm 2010 2009 2009

Alm. Brand Bank A/S -476 -978 -1,325
Alm. Brand Forsikring A/S 150 257 319
Asgaard Finans A/S 0 0 0
Finansieringsselskabet af 9/10 1992 A/S (liquidated in 2009) 0 0 0

-326 -721 -1,006

 
 
Note  3     Accounting policie s pa re nt com pa ny  
 
The interim report is presented in compliance with 
the Danish Financial Business Act, including the 
Executive Order on financial reports presented by 
insurance companies and profession-specific 
pension funds. In addition, the interim report has 
been presented in accordance with additional 
Danish disclosure requirements for the interim re-
ports of listed financial enterprises. 
 
The accounting policies of the parent company on 
the recognition and measurement are in accor-
dance with the accounting policies of the group, 
except for the following point: 
 

Investments in subsidiaries are recognised and 
measured at the parent company’s share of the 
subsidiaries’ net asset value at the balance sheet 
date. The value of Pensionskassen under Alm. 
Brand A/S is not recognised in the balance sheet 
but is exclusively disclosed as a contingent liabil-
ity. 
 
The accounting policies are unchanged from the 
policies applied in the Annual Report 2009. 
 
The interim report has been reviewed by the 
group’s auditors. 
 
 

 




